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THE 1921 DIRECTORY OF CANNERS 
iS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
12th Edition. 
Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 


The various articles packed and other valuable information is given. | 


Association, from Statistical Reports and such other reliable data. 


petent authorities. 
Distributed free to members of the National Canners’ Association. Sold to all others at ~ 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 


brokers, machinery and supply men, salesmen, and practically everybody interested in 


the canning industry. Get your order in early. 3 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


130 N. WELLS STREET 


CANTON BOX COMPANY ; 


: 2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


OANNED FOODS, CANS, 
BOXES, PACKERS’ supPLigs, BROKERS 
205-206-207 Phoenix Bidg. 


PrONES: 
OF. PAUL 1140 & 4454 BALTIMORE, MD. 


JOS. M. ZOLLER & CO., INC. 


President , John R. Baines. 
Vice-President, W. H. Killian. 
Treasurer, Leander Langrall 
Secretary, William F. Assau. 
COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 
C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 
D. H. Stevenson, H. E. 
Jones, J. A. Killian, KE. F. 
Thomas, G. S. Henderson. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 

George N. Numsen, W. E. 
Robinson, Thos. L. North. 
Fred. W. Wagner, Leroy Lan- 
grall, R.S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. 
W.E. Lamble H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F.Cole. 
F. A. Torsch, Herbert C. Rob- 
erts, H. L. Fleming. 
Committee on Agriculture, William Silver, H.P.Strasbaugh, 

Albert T. Myer, Jos.N. Shriver, 

Samuel J. Ady. 

Eli Frank. 

Chas. Glaser. 


CANNED GOODS EXCHANGE 
Year 1922-1923 


4 Arbitration Committee, 


Committee on Commerce, 


Committee on Claims, 
Hospitality Committee, 


Brokers’ Committe, 


C.L. JONES & CO. 


BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


131 STATE STREET 
Chicago, Ill. Boston, Mass. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE; 


JOHN R. MITCHELL CO, 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 

which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 


to two sides of the tooth. Hopper and discharge shoots are lined 
with white pine. 
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A SEVERAL HUNDRED PER CENT 
INVESTMENT 


Let the MARRESFORD “AUTOR” Lift Truck 
cut your Handling and Trucking Costs. 


Simple Efficient Inexpensive 


Whether you are the largest packer in 
the country, or operate a one line plant, 
we have a proposition that will interest 
you. 


Your trucks work the year ‘round, while 
most of your other machinery is idle. A 
leak here is expensive. 


Write us for information on our Model 
““C”’ for canning plants. 
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Manufactured under license, by 


S.M. RYDER & CO., Niagara Falls, N. Y. 
Special Agents 
A. K. ROBINS & CO. 


MFR’S & SALES AGT. CANNERS MACHINERY & SUPPLIES 
Baltimore, Md. 
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people will assemble at the 


THEY will swap experiences, ex- 
change ideas, discuss plans for the 
improvement of their advertising 
and selling methods. 

For some years, business has been 
done on a rising market. Now, we 
must readjust our plans to a falling 
market. Few business men, active 
today, know what that means, 
except those who have been find- 
ing the way during the last N 
months. 

There will be business 
men at Milwaukee from 
half way around the 
world —and_ thousands 
from the United States 
and Canada. 


Business i Who Prosper 
in the Next 10 Years 


will be those who most quickly interpret present day conditions 
and readjust their selling plans to meet the new times. Great 
rewards await those who know and understand how to translate 
their knowledge into effective action. Several thousand such 


Eighteenth Annual Convention 
ASSOCIATED ADVERTISING CLUBS of THE WORLD 
Milwaukee, June 11 to 15, 1922 


In addition to intimate man-to- 
man contact in the general and de- 
partmental sessions of the conven- 
tion,affordingopportunitytoobtain 
light on individual problems, there 
will be a great exhibit of domestic 
and foreign advertising showing 
how others have created sales 
through advertising. 

‘The central location of Milwau- 
a its wonderful transportation 
facilities and the fact that 
June is Wisconsin’s ideal 
month, insure a very 
large attendance. You 
do not have to be amem- 
ber of an advertising 
club to attend. 


For compiete information as to special “railrosd rates, hotel reservations, etc., address 


Associated Advertising Clubs, 110 West Fortieth Street, New York, N. Y. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHICAGO. ILL. DETROIT, MIcH. OMAHA, NEB. 


It’s about the last call for Pea Blanchers this season. If you do not order now—well, if you want a 
Blancher this season, better not delay. But while you are spending the money, spend it wisely. Geta - 
MONITOR. It will outwear any other Blancher in the world. This is because we put the right materials 
in it 


WRITE US NOW. 


SPECIAL AGENTS 


Canadian Plant HUNTLEY MFG. CO. me 


BROWN, BOGGS CO., Ltd. 


HUNTLEY MFG. CO.,Ltd. | pb ©. Drawer 25 SILVER CREEK, N. Y. BERGER CANTER CO. 


i ; San Fracisco, Calif: 
Out M. T. WALSH MFG. CO., 
Milwaukee, Wis, 
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TOMATO—“The Landreth” 


Price $9.00 per pound 
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VARIETIES OF TOMATOES. 


THE LANDRETH....... $9.00 
DELAWARE BEAUTY....... 5.00 
LANDRETHS RED ROCKE.................... 4.50 
CHALK’S JEWEL.............. 3.50 
PARAGON ...... 3.50 
LANDREH'’S TEN TON......... 3.50 
3.50 
GREATER BALTIMORE...... .................. 3.50 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Caulifiower Beans 
nap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 


Mty 1a, 1922 
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Liberty 


Canners 


Salt 


MAKE ARRANGEMENTS TO HAVE STOCK 
ON HAND OPENING OF PACK 


Atlanta 


THE COLONIAL SALT COMPANY 


Akron, Ohio. 


Boston 


Buffalo 


Chicago 


handle. 


CALIFORNIA PACKING 
CORPORATION 


DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 


San Francisco 
CALIFORNIA 


Label Pastes 


For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. Does not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. Allready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMOLD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
Paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
eardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNAPP or- 


other labeling machines. 


Packed in 300-lb. barrels 150-lb. barrels, 100-lb drums, 50-lb-drums 


25-Ib. drums, 10-lb. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with cold water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 


Packed in 250-lb. barrels and 125-lb 


. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 
Samples for Test on Request 


FRUITS 
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Records of Temperature 


Efficient packers want a record of every process. Put a Tycos 
Recording Thermometer on the process kettle, sterilizer, cooker, exhaust 
box or other apparatus, where an exact record of the temperature main- 
tained is wanted. The chart record will show the temperature, the length 
of time for each operation and the length of time the apparatus was idle, 
and how long it took to bring the heat up. 


Tycos Instruments for the Canning Industry 


Temperature and Pressure Regulators 

Time Controls 

Recording and Index Thermometers 

Straight and Angle Stem Indicating Thermometers 
Hydrometers 

Pyrometers 


For process kettles, retorts, corn cookers, blanchers, exhaust boxes, con- 
densation discharge control, continuous and agitating cookers, lye peelers, sterilizing 
kettles, syrup and brine tanks, vats, scalders and for boiler and engine room needs. 


Investigate Tycos methods of settling temperature problems. 
Just write for full information. 


Companies 
Rochester, NY, USA. 


Theres aTycos and Taylor temperature instrument for every purpose 
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The Book You Need! | 


Every factory in the business should have a copy of 


this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 


THE CANNING TRADE 
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WEEKLY REVIEW 


Market Dull—Canners Will Do Well to Look More Carefully 
to Their Costs—The Comparison Between Spot and Future 
Tomato Prices—Buyers Refuse to Become Interested— 
Southern Wholesale Grocers’ Association Accepts 
Future Contract Strawberries and Spinach 
Being Canned in Baltimore—Business 
Improving. 

The market is deadity dull, and this fact is having a bad 
effect upon the canners, especially those who feel they must 
have a fairly large proportion of their packs sold as futures. 
No need to go into the “whys” and “wherefores” of this feel- 
ing; it exists as all familiar with this business know, and it is 
this “feeling” that is putting the wrongful urge into present 
market activities. We fear many of the canners are figuring 
their costs too low; fooling themselves, deliberately, so that 
they may place business upon their books. Actual costs are 
just as etherial and elusive in the canning business as they are 
in all other manufacturing businesses, and they are myths pure 
and simple for the most part. And yet men of experience 
“know” when the figures they mention are cost or not. And 
so it is with the canners. 

The buyers are showing no interest worth speaking of in 
future tomatoes and other futures, and the canners are trying 
to force business, and to do this are offering prices which they 
know are too low, and yet which they hope to get by on when 
the season opens. If the jobbers do not take advantage of this 
situation, they are extremely short-sighted. for there is no 
gamble in it for them; it is all on the side of the canners. 
Let them make a comparison between the spot, prices and fu- 
tures and both sellers and buyers may wake up. No. 1 toma- 
toes are offering at 50c as futures, and ring begging; yet 
the buyer finds much difficulty in getting No. 1 tomatoes as 
spots at 80c. No. 2’s are offered as low as 7742c—and if ru- 
mors be accepted at 75c—for futures and the spot article is 
worth $1.10, with some few sales reported at $1.05. No. 3 
tomatoes are forced on the market as futures at $1.10, the 
price of No. 2 spots, while spot No. 3’s are said to be weak at 
$1.45 to $1.50, and they are weak at these figures, as sales are 
made daily at much better prices. Of course, these sales that 
are being made are in retail lots—the wholesalers (save the 
mark) are dead-set against following their vocation, and have 
become retail buyers. 

This same wide disparity of prices between the future 
price and the spot price is not noticeable in corn, as it is in 
tomatoes. Corn is ruling weak for both spots and futures at 
around 85c to 90c for either or both. New York City reports 
some free offerings of goods in the course of liquidation at 
low prices, and yet the buyers show no over-anxiety to vet a 
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share of them. Apparently it will take another war to wake 
the buyers into consciousness. 


The brokers and the market traders generally are making 


much of the news that the Southern Wholesale Grocers’ Asso- 
ciation has accepted the Western Canners’ Association future 
contract, which is very similar to its original, the California 
Canners’ League contract. All of us, of course, welcome the 
return of peace—or should we say in this case the first decla- 
ration of peace on this future contract question; but it should 
not be overlooked that the National Wholesale Grocers’ Asso- 
ciation, readily recognizing the plain fairness of this contract, 
accepted it long since. and without question, and it was but 
within reason to expect that the Southern business men would 
do likewise—and that is just what they have done. For the 
sake of the quibblers, one or two “t’s” were crossed and one or 
two “i’s” were dotted at the Convention of the Wholesale Gro- 
cers of the South in St. Louis this week, but that is all. No 
sane man expected this intelligent body of business men to be 
swayed bv the opposition and narrow-minded demands of the 
small clique who stood out for unreasonable allowances in favor 
of the buyers. So we see no reason to join in the jubilation 
of the brokers who hail this as a great victory—in the hopes 
of many and better orders. We felt sure the Southerners would 
accept this very fair contract and said so at the time it was 
promulgated by the Canners’ Associations, and now they have 
done so, and let us hope that we have heard the last of the 
bickerings and accrimonies over future contracts. If this end 
has been ieached, it will be a real victory in which both sides 
may rejoice. 

Strawberry canning has begun in this city in a small way, 
but as vet the berries coming from the South are not very 
plentiful and not of the best quality, though well up to the 
average of such fruit. The main crop of this section has been 
rather hard hit by the frosts in one case, and by cold, dry 
weather in others. The prospects at present are not very 
glowing, and yet this is a complete reversal of early indica- 
tions. It will be a fortnight before the crop of this section 
comes to the canneries in sufficient quantity to say the season 
is on in full swing. We have had one or two warm days this 
week, and that it what this crop needs, but the warmth seems 
bashful and does not persist, and the berry crop can make but 
poor progress upon cold, rainy, sunless weather. Incidentally 
this kind of weather is bad for all kinds of crops, and the 
growers are not cheerful as a result. . 

Spinach has been coming to the canners fairly freely, and 
this week is predicted as the “peak” week in this article. It is 
of fine quality and has been ruling within the reach of the 
eanners. The cool weather has been in favor of this crop, but 
in most eases the crop has not had the proper amount of mois- 
ture. That applies locally, and in spots, one might say, because 
there are any number of places in other States where spinach 
is grown and packed where there has been too much rain and 
far too little warmth and sunshine. It is without question the 
worst season to report on crops that we have seen; the sections 
and conditions are so spotted that one is over-venturesome, no 
matter how careful he may try to be, in his statements. 

Generally speaking, the growers are more willing contract- 
makers on tematoes, and the prices average in this Tri-State 
Section about $12 per ton, a price, incidentally, which averages 
pretty weli over the entire country, with, of course, spots here 
and there both below and abeve that. At this figure the can- 
ners have some slight chance to produce the goods at a price 
which will meet public approval, but at the prices now named 
on future tomatoes it will take most careful work and a vast 
amount of “good luck” to let the canner out with a profit. Most 
future prices are entirely too close for comfort, where they 
are not actually below cost. 

The general line of fruits and vegetables in cans has suf- 
fered the same neglect as the staples, the buyers nibbling at 
them only, and the holders showing restlessness under the in- 
activity. Changes in prices are not numerous. It is begvinning 
to become apparent that the canners see the wisdom of charg- 
ing higher prices upon these small lots instead of lower, as had 
become the habit, and the buyers are offering no objection. 
The one strong feature of the whole matter is that the spot 
market is so well cleaned up that there is no cause for worry 
among the holders. Even in the small way they are being 
taken the stocks will be all gone before new goods arrive. 
Such a situation used to worry the buyers, but it does so no 
longer; they simply shrug their shoulders and say if we cannot 
get them, we will do without them. And yet this cannot be 
said to be the attitude of the retailers. The people are buying 
the goods, and business is reported quite good with the re- 
tailer. The stoppage is all with the wholesaler, who seems to 
be badly everdoing the careful buying idea. The chain stores 
are good buyers of spot lots, as they find them at attractive 
prices, and they will clean out the goods if the wholesalers 
keep away from them altogether. These stores are putting the 
goods out upon a close margin and turning their money over 
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quickly, and the people have learned where to get their canned 
foods at the best prices and of the right kind. 

General business is on the improve. All lines report this 
and the statement is borne out by the bank clearances. All 
men look to a steady improvement from now on, and with all 
men expecting this: and working toward it, it will be realized. 


KERR’S REVIEW OF THE BALTIMORE MARKET 


May 12th, 1922. 


Future Tomatoes—In the letter which is below repeated— 
a letter to a large buyer of canned foods operating in Western 
New York—the future tomato situation as I now see it is re- 
vealed: 

“Gentlemen: 


I quote from a wire received this morning from one 
of the largest tomato operators in the Tri-States terri- 
tory. The wire: 

“Offer straight cars future tomatoes ones 50c Bal- 
timore; twos, 7744c, and threes, $1.10, f. o. b. Maryland 
cannery. We stand behind gceods as being standards.” 

These prices are the very lowest now being quoted 
for future tomatoes. Whether the market will work 
lower, no one may say. 

It may be said that trade interest in future toma- 
tees this week is practically negligible. It is this ab- 
sence of buyers’ interest in future tomatoes that ex- 
plains these extremely low prices. 

It is conceivable that should the demand for fu- 
tures continue unimproved the market will weaken. 
Ones may not fall below 50c, but twos may fall to 
75c, and threes perhaps to $1.05. 

It is conceivable that a condition such as that 
which I have suggested could appear, but whether it 
will appear is altogether a different question. I ven- 
ture no advice to you. I merely state the case as I 
see it.” 
Spot tomatoes have been much neglected during the past 

week. Ones spots remain practically unobtainable. It is rea- 
senably certain that ones may not be bought at a price lower 
than 80c Maryland cannery. Twos—reputable Baltimore 
brands—$1.05. Threes are weak—$1.45 Baltimore. These $1.45 
threes are “in” Baltimore, but not “of” Baltimore, by which I 
mean to say that Baltimore operators are not consenting to that 
price; yet threes may be bought at $1.45 Baltimore. Tens, 
$4.50. Special: “Nines,” 80c to 85c. 

The spring pack of spinach is on. It is to be borne in mind 
that practically all the spinach packed in Maryland is produced 
by Baltimore canners. The present week is likely to mark the 
most abundant receipts of raw material, and therefore the larg- 
est pack. After this week the pack will likely show a declining 
tendency. In spite of the very low prices which prevail for 
spinach the demand for it is unsatisfactory. But the demand 
may be expected to improve, and prices may advance. At the 
moment I may place orders for spinach at these prices: 2’s, 
$1.10; 214’s, $1.50; 3’s, $1.60; and 10’s, $4.75, Baltimore. 

Future stringless beans may be bought at 95c for 2’s and 
at $4.25 for 10’s, f. o. b. Baltimore. 

Future Strawberries—Buyers of strawberries are asked to 
send their inquiries to me in order that I may make a survey of 
the market for them. Were strawberries packed in conform- 
ance with stern and rigid standards, so that trade designations 
such as “preserved” and “extra preserved” would have an in- 
telligent meaning, prices could be read with a reasonably clear 
appreciation of values. Discriminating buyers have learned 
well the importance of being shown what’s what. 

During the past week both spot and future canned foods 
have been marked by outstanding proofs of trade neglect. 
Even the rather vigorous demand for future tomatoes noted 
only a few weeks ago has for the most part subsided. Spot 
trading is dull and featureless and witnesses no proof and con- 
tains no promise of the return of the better days for which the 
canner’s heart has long and laboriously sighed. Whether the 
canner will this season conduct his operations so that they shall 
square themselves with prevailing buying tendencies, I do not 
know. I know the canner well (heaven bless him and also 
heaven help him)! The canner is one of the greatest public 
benefactors, dear, uncomplaining, unprotesting burden-bearer 


that he is. EDWARD A. KERR. 


SEEKING A SAMPLE 
Little Bella—-Mr. ’Squire, do drink your tea. 
fully anxious to see you drink.” 
Mr. ’Squire—What makes you so anxious, dear?” 
Little Bella—Oh, ma said you drink like a fish. 


I am aw- 
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K e g VINEGAR: 


CIDER-- 


PICKLES-- 
BARRELS SoftDrinks, etc. 


Pekin Cooperage Co. 
25 Broadway, New York. ~ 
Peoria, Ill. Ambridge, Pa. 
Port Arthur, Tex. Mobile, Ala. 


For PACKERS and 
MANUFACTURER? 


New Orleans, La. 


*ARGE 
CHICKASAW COOPERAGE CO. 
Memphis, Tenn. 


: 


POSS 


This automatic machine which is of practically 
unlimited capacity, is suitable for all sizes of sanit- 
ary ends. It requires no adjustment whatsover and 
may be operated in connection with any style Com- 
pound Applying Machine. Center shafts supporting 
multiple dises are equipped with ball bearings, thus 
insuring a continuous easy operation. 

This Dise Dryer is furnished complete with an 
asbestos lined hood which retains and allows a 
steady even heat while ends are passing through 
machine, to provide heat required, dry steam. is 
preferable. However, where steam is not available, 
an electrical heating apparatus can be supplied 
when specified. 

The machine is made in two models, No. 2 as 
shown equipped with 20 discs for use with Double 
Compound Applying Machine, No. 1 with 10° dises 
for Single Compound Applying Machine. Complete 
particulars on this or any other can making 
machinery supplied upon request. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. ae 


7600 South RacineAvenue, Chicago, Illinois. 
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Markets 


NEW YORK MARKET 


Demand Has’ Eased Off—Future Pineapple Withdrawn—Sar- 
dines Offering at Below Cost as Futures—Shrimp Advances 
Sharply—Short Pack Likely, Owing to Floods—Cali- 
fornia in This Market With Sweet Potatoes— 
More Interest Shown in Tomatoes—Southern 
Wholesale Grocers’ Association Accepts 
New Future Contract—Notes of 
the Big Town, 


New York, May 12, 1922. 


General Market Quiet—While the canned foods market 
was active during the first few days of May, demand has eased 
off somewhat during the past week, and trading in the New 
York market has been quiet. Distributors have been averse 
to anticipating their requirements to any extent, and have 
bought sparingly. 

Pineapple Sold Well—The California Packing Corporation 
has withdrawn all offerings of future pineapple, including 
crushed and grated, and other packers are also booked up. 


Resales of straight sliced have been reported at 12% to 15 - 


per cent over the opening, but sales of this character have 
been few and far between, as with the outlook favoring a short 
pack, legitimate distributors are unwilling to part with any 
of their stocks. Spot stocks are firm, standard 2%s sliced com- 
manding $3.65 to $3.75, and extra 2%s $4.00 to $4.25, ac- 
cording to brand. 

Sardine Season Lags—The chief item of interest in the 
sardine market has been the action of one large factor in 
offering keyless quarter oils at $2.90 for new pack, against 
$3.20 quoted by other packers. It is figured that the $2.90 
price is below packing cost, and may soon be withdrawn, The 
season is lagging, the run of fish being very disappointing. 
Demand is quiet. 

Tuna Fish Firm—Following recent advances in Coast 
prices, the New York tuna market is quoted strong, with offer- 
ings limited to small parcels. White-meat ones are firm at 
$15.00 per case, when available, with halves bringing $8.00 
and quarters $5.00 to $5.25. Bluefin halves offer at $6.00. 

Sharp Advance in Shrimp—Shrimp packing is virtually at 
a standstill in many parts of the South, owing to the flood situ- 
ation. Some canners have advanced their prices on ones from 
the original opening price of $1.00 to $1.35 per dozen, f. o. b. 
cannery. Predictions are for a very short pack, even if the 
canners are able to get under way again by closing time, 
June 15. 

Salmon Market Steady—Warmer weather has brought out 
more consuming demand for salmon, and the spot market is 
holding steady on all grades. Reds command $2.35 to $2.50 
per dozen here, according to brand, while pinks are quoted 
firm at $1.221%% to $1.25, and chums at $1.15 to $1.17%, all 
ex-warehouse. The Seattle market at last reports was held 
at $1.00 for chums, $1.10 to $1.15 for pinks, and $2.25 to $2.25 
for reds, all f. o. b. A little future business on reds is said 
to have gone through at $2.25. 

Offer 1922 California Sweet Potatoes—Opening prices on 
“Luxury Brand” California sweet potatoes, of the new pack, 
have been named by the California Packing Corporation as 
follows: No. 2% tins, $1.95; No. 2 tall tins, $1.52%, for San 
Francisco buyers, f. a. s. steamer San Francisco. For ship- 
ment in assorted cars with other canned foods of the Corpora- 
tion’s pack, prices are the same, but for straight carlots, no 
enclosures, rail shipment, f, o. b. Atwater, California, prices 
are: No. 21% tins, $1.85, and No. 2 tall tins, $1.45 per dozen. 
Both sides are packed two dozen to the case, the approximate 
shipping weight of 2%s being 55! pounds, and of 2s 40 pounds. 
These sweet potatoes are grown and packed at Atwater, in the 
nerthern part of the San Joaquin Valley. According to the 
Corporation, the soil and climate of this locality is particularly 
suitable for growing sweet potatoes. The No. 2 tin is a new 


departure for the Corporation, as sweets were packed only in 
216s by this canner last year. 

More Interest in Tomatoes—Buyers here have shown more 
interest in the Maryland tomato market for the past few days, 
following the advance in the market for ones to 80 cents, can- 
nery, and reports that stocks of No. 10 tomatoes were being 
cleaned out by buying on the part of Western jobbers. A little 
increase in business has been noticed here, but jobbers are still 
very conservative in their operations on this staple commodity. 


Western Corn at 821, Cents—Standard Ohio corn, of a 
prominent pack, is reported offering variously from 82% cents 
per dozen, cannery, to 85 cents per dozen ex dock New York. 
The corn in question is the surplus of an Ohio cannery which 
has recently gone into the hands of a friendly receivership, 
and is meeting with a fair sale in the trade here, There have 
been some sales of new pack fancy Maine corn reported at 
$1.32%%, factory, but buyers here state that most of the Maine 
canners appear to be holding firm at $1.35, f. o. b., the original 
opening price. 


Early June Peas Selling—Quite an improvement has been 
noted during the week in the demand for 1922 pack Early 
June Southern peas: Advices from the Western pea-packirg 
States indicate that the packs in these sections will be behind 
schedule this year, owing to unfavorable weather conditions, 
and, with spot stocks cleaned up, the early variety of Mary- 
land and Delaware pea is meeting with more favor. 

Southern Grocers Approve New Contracts—As we go to 
press word comes from St. Louis by wire to the effect that the 
Southern Wholesale Grocers’ Association, in convention. has 
approved the canned foods contract recently drawn up in Chi- 
cago by representatives of the National Wholesale Grocers’ 
Association, Southern Whoiesale Grocers’ Association, and 
Western Canners’ Association. This contract contains a pro- 
rata clause, acceptable to buyers and sellers alike, and pro- 
vides that the Western Canners’ Association shall investigate 
short deliveries on the part of its members. The swells and 
spoils clause allows swells and spoils bought as futures to be 
returned up to and including July, while on spot sales, swells 


_and spoils may be returned within six months. 


Gallon Fruits Steady—aA fair demand for No. 10 fruits is 
coming in from the bakery trade, and the market is quoted at 
$8.50 for blackberries in water, $15.00 for fancy Maine blue- 
berries, $8.25 for water loganberries, $12.00 for State rasp- 
berries in water, $15.00 for strawberries in water, and $5.75 
to $6.25 for State gallon apples. 

California Fruits Firm—High prices ruling on California 
canned fruits have cut the demand somewhat, and distributors 
are buying on a hand-to-mouth: basis on most lines. Cling 
peaches are held firm at $2.65 to $2.70 for standard 21s, with 
choice at $3.00 to $3.25, and fancy $3.55 to $3.65, Apricots 
are in small supply, standard Royal Annes commanding $3.85 
per dozen here. Bartlett pears are equally firm, standards 
of the 2% size being quoted at $3.35 to $3.40 per dozen. De- 
spite the many reports of crop damage in California, the trade 
here is looking for a good pack this year. 

Prospects are generally favorable for a good pack of 
Northwestern fruits, according to E. B. Cloud, of the Hood 
River. (Oregon) Canning Co., who is visiting his New York 
brokers, Warmington, Timms & Co. The one drawback, says 
Mr, Cloud, is that there is so much snow in the mountains there 
may be frosts between now and June, which would cut the yield 
of pears and cherries. 


NOTES OF THE BIG TOWN 

R. C. Williams & Co. are booming the sale of white-meat 
tuna fish under their well-known Royal Scarlet brand. They 
have distributed to the retail trade placards asking “Did you 
ever eat chicken of the sea?’’ and advising consumers to try 
white-meat tuna. 

R. C. Rhodes, of the canned foods department of Segger- 
man Bros., Inc., has returned from an extended Coast trip. 
Mr. Rhodes reports the California canned fruit market in good 
shape, ready for an active season this year. 
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4y Hy \ Avoid Waste ! 


, Get more cans per ton 


We are the sole manu. 
facturers of 


Peerless 


Huskers 

Corn Washers 
Mixer-Silkers 
Syrupers and Briners 
Rotary Exhausters 
Tomato Washers 


This is the Year of all years 
to install reliable equip- 
ment. 
: You cannot afford to oper- 
ee ee without cutting into ate machinery that is not 
100% efficient, or that is 
breaking down during 
- your rush, and preventing 
your canning ity F 


The ear placer--a distinctive feature on 
Peerless Huskers--saves corn 


Peerless Ear 
Placer 


“Cuts off the butt 


This device places every ear of corn in the right position so that the knives will cut off the butt 
without cutting into the corn. This saving will almost pay the wages of the husker feeder. 


Like other devices on the Peerless, the ear placer acts only upon one ear at a time 


The ear placer, the roller chains, the fly-wheel, the improved, wrapped rubber rolls and the general 


simplicity and strength of the 1922 Roller Chain Model, make the Peerless the most economical 
husker you can install. 


Why not write today for catalog of Peerless features 


Peerless Huskers 


PEERLESS HUSKER COMPANY BUFFALO, NEW YORK 
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Representatives of the American Can Co. from the Atlanta, 
Richmond, Baltimore, Newark, Rochester, Buffalo, Toledo, 
Chicago and Pittsburgh branches, all in the Atlantic Division 
of the company, met in conference here this week, the meeting 
culminating in a banquet at Delmonico’s on Tuesday evening. 

Walter J. Townsend, the popular canned foods broker, 
attended a special meeting of the National Food Brokers’ As- 
sociation, held at the Hotel Statler, in St. Louis, in connection 
with the annual convention of the Southern Wholesale Grocers’ 
Association. 


The canning outlook up-State is a favorable one, accord- 
ing to Thomas J. Sweet, president of the Thomas J. Sweet Co.. 
of Albion, N. Y., who was in New York this week on a visii 
te his brokers, Jessup & Roberts. 


John McCarthy, of the Heart of Maine Packing Co., cf 
Lewiston, Me., has been in the market all week, making his 
headquarters with North & Dalzell New York sales agents for 
his company. 

The Van Camp Packing Co., of Indianapolis, has increased 
its discount for cash to one per cent on shortening and oils in 
tins. 

According to statistics just compiled by the Easton (Md.)} 
Commission Co., which has received reports from 296 factories 
as to their season’s plans, 112 of this total will not operate, 
19 are uncertain, 69 will can 50 per cent or less, 64 will can 
over 50 per cent, but less than 90 per cent, and 33 will can 
100 per cent. Looks like a firmer market for tomatoes later on. 

“YORK STATE.”’ 


CHICAGO MARKET 


The New Future Contract Accepted by the Southern Whole- 
sale Grocers’ Association With Minor Changes. 


Chicago, May 11th, 1922. 

I am enclosing to you in lieu of my regular report the 
report of the Contract Committee of the Southern Wholesale 
Grocers’ Association and a copy of the contract form as finally 
adopted and accepted by the Southern Wholesale Grocers’ As- 
sociation, the National Wholesale Grocers’ Association and the 
Western Canners’ Associaticn. 


It came to me by wire today from that fine man and gen- 
tleman, E. Humphreys, chairman of the Contract Com- 
mittee of the Souther: Wholesale Grocers’ Association, and a 
member of the big house of Carroll-Brough-Robinson and 
Humphrey, Oklahoma City, Okla., a man of fine practical busi- 
ness ability. : 

President Royal F. Clark and Walter J. Sears, chairman 
of the Contract Committee of the Western Canners’ Associa- 
tion, were both in close touch with the St. Louis Convention 
and consented to a few minor corrections in the contract form, 
which form is also acceptable to the National Wholesale Gro- 
cers’ Association, I learn. This brings peace out of misunder- 
standing and establishes a basis of mutua! confidence. 

Our buyers and brokers are so numerously attending the 
conventions at St. Louis that we have no market to report. 

However, the adoption of this contract is glory enough for 
one week, and 1 will have a market review next week that will 
do your heart good. 


Buyers are already beginning to take on spot corn and 
tomatoes and inquire about futures. 


I make the new contract form and the report of E. A. 
Humphreys for his committee a part of this communication. 

“Blessed are the peacemakers,” for they shall be called the 
sons of God. WRANGLER. 


WESTERN CANNERS’ ASSOCIATION 
FUTURE CANNED FOODS CONTRACT 
Effective May, 1922. 
Adopted by Western Canners’ Association, the National Whole- 


sale Grocers’ Association and the Southern Wholesale Gro- 
cers’ Association. 


Sold to 


Packing 


Mty 15, 1922 


Terms and Conditions on Reverse Side. 
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FUTURE CANNED FOOD CONTRACT 


TERMS: F. O. B. SHIPPING POINT—Cash less 2 per 
cent if draft is paid 24 hours after presentation, otherwise 112 
per cent if paid promptly upon arrival, inspection allowed. 
Draft shall not be dated earlier than date of b/l with instruc- 
tions to collecting bank to allow twenty-four hours’ grace for 
payment after presentation. 


CONDITIONS: The prices specified are for goods “Free 
on Board” cars. On account of shipments from different fac- 


tories, the seller reserves the routing of freight—buyer to name 
terminating line. 


LIABILITIES: Seller agrees that his sale of the different 
commodities for the season’s pack shall not exceed the average 
production of his plantings based on the last five years’ aver- 
age, and his acreage shall not exceed the capacity of his plants. 

SWELLS AND SPOILS: All canned foods will be guar- 
anteed against swells and spoils until July following shipment. 
All swells and spoils shall be promptly returned and paid for 
by seller, or if such return is prohibited by the government 
regulations, seller’s representative shall have the right to in- 
spect same at place of location within ten days after receipt of 
a notice from buyer. 

FOOD GUARANTEE: Seller guarantees goods covered by 
this contract to conform with the requirements of the United 
States Food and Drug Act, June 30, 1906, 

DELIVERY: Shipments are to be made as soon as goods 
are packed and ready for shipment. In case seller is unable 
to make full delivery by reason of government commandeer, 
requisition or reservation, strike, flood, fire, crop damage, fail- 
ure of transportation facilities, or for any cause or condition 
beyond the seller’s control, seller shall prorate remaining 
stocks. If seller shall deliver less than 100 per cent, buyer may 
require seller to produce certificate from Western Canners’ As- 
sociation justifying such delivery, which certificate shall be a 
justification unless buyer asks for arbitration. If the arbitra- 
tors decree that seller is not justified for some one or all the 
causes named in this paragraph, the seller agrees to pay the 
damages assessed with expense of examination and arbitration. 

If the arbitrators decide that there is justification, the 
buyer shall pay such expenses. 

ARBITRATION: All disputes arising under or out of this 
contract shall be arbitrated under the terms, conditions and 
agreement known as the National Uniform Plan of Arbitration, 
suggested and approved by the respective committees of the 
National Canned Foods and Dried Fruit Brokers’ Association, 
the Southern Wholesale Grocers’ Association and the National 
Wholesale Grocers’ Association, and such arbitration shall take 
place before the regular arbitration committee appointed under 
said plan, which is located nearest to the buyer. 


REMARKS: All contracts subject to confirmation of 


NO BARGAIN 
“Dear John,’”’ the wife wrote from a fashionable resort: 
“I enclose the hotel bill.’ 
“Dear Mary,” he responded; ‘‘I enclose check to cover 


the bill, but please do not buy any more hotels at this figure— 
they are cheating you.” . 


| 
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“THE HOUSE°F STEGH 
ie” excel Our Labels 
esi are the Highest Standard 
of Artie rit for Comny eial Value. 


Stecher ©. 
Reochester, N-Y. 


SERVICE 


alfa million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed up to the theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
of receipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 
LINK-BELT COMPANY. OWNER 
CHICAGO, 17th Street and Western Avenue 


DALLAS TEXAS, 709 Main Street NEW YORK, Woolworth Bidg. 
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CALIFORNIA MARKET 


Better Weather Is Increasing Crops—Cold Weather Has Re- 
duced Spinach and Asparagus Crops—Pineapple Prices 
Generally Confirmed—Heavy Demand for Sliced 
Goods—Ripe Cherries in the Market— 

Prices on Tuna. 


San Francisco, May 12, 1922. 


Crops—Warmer weather is prevailing throughout Cali- 
fornia, and early vegetables upon which packers have been 
operating are commencing to come on in increased quantities. 
Scarcely any rain has fallen during the past six weeks, and a 
few showers would be welcome, especially to growers of spin- 
ach, peas and asparagus; but the time is rapidly passing when 
rain can be expected. The precipitation for the State. as a 
whole, for the season is above normal, but this is not true in 
the San Francisco Bay region or in the Sacramento Valley. 
The late, cold spring has reduced the size of both the spinach 
and asparagus pack, and, even with ideal weather from now 
on, these can scarcely be as large as originally figured. Owing 
to the increased acreage and the additional number of plants 
operating, it was believed by some that the output of spinach 
would be in the neighborhood of a million cases, but the out- 
loow now is that it will be almost a couple of hundred thousand 
eases short of that mark. The pack of asparagus will probably 
be below that of last year. 


Pineapple Prices Confirmed—The event of recent weeks 
has been the naming of prices on the 1922 pack of Hawaiian 
canned pineapple. These were about as the trade expected, 
and orders have generally been confirmed, There is a very 
marked demand for sliced goods, and some contracts for these 
have changed hands at an advance of 15 per cent ovér opening 
prices, several such sales having been made in this market. In 
general, packers insisted on the inclusion of crushed and grated 
goods with all orders for sliced, some insisting on 30 per cent 
and even more, and the wholesale trade is commencing to show 
more interest in moving these grades. In this they will have 
the full co-operation of the organized pineapple packers. who 
have arranged to conduct an advertising campaign on a large 
seale this season. The opening prices on Hawaiian pineapple 
clearly refiect the demand for this fruit. The Hawaiian Pine- 
apple Company, Ltd., quoted No. 2%s, extra sliced, at $2.75, 
as compared with $2.25 last year, and a revised price of $2.40, 
at which considerable of the pack was sold. The California 
Packing Corporation opened on even a higher basis, quoting 
No. 2%, extra sliced, at $3.00 a dozen. While a few Island 
packing concerns plan to put up a larger pack than last year, 
others are preparing for a falling off in output. and it does not 
seem likely that last year’s pack can be exceeded. 

Cherries Are Ripe—Cherries are making their appearance 
in the local markets, and it will be but a comparatively short 
time until canners commence operations on this fruit. While 
large packing interests have not announced opening prices, 
several small operators are booking business at definite rater 
and are well pleased with the volume of business secured 
They are quoting Fancy No. 2% Royal Annes at $3.10, Choice 
at $2.90, Standards at $2.65, and Seconds at $2.35. A number 
of Oregon canners have also named opening prices on this fruit. 


Tuna—California tuna packers have advanced prices on 
all grades, and are now quoting white meat at $14 for ones, 
$7.50 for halves, and $4.75 for quarters; striped at $4.75 for 
halves, with yellowtail and bonita at $4 for halves, Less than 
50,000 cases of white meat tuna remain in first hands, and 
there are not more than 20,000 cases of other grades unsold. 
The market has been held back by the dumping of some fish 
ef indifferent quality packed two years ago, but most of this 
is now out of the way, and it no longer cuts a figure. In 
speaking of the situation, a prominent California tuna factor 
said: “‘Until we have some idea what the raw fish is going to 
cost. we are not anxious to book futures, but realize, owing to 
market conditions in tuna during the last year, it is essential 
to get a good many of our customers into a frame of mind 
so they will be prepared to take advantage of the increased 
demand for tuna which we know they are going to have from 
now on. Some of the markets have already begun to realize 
just what we do, and are now booking futures, and otherwise 
preparing to take care of their future requirements. It has 
been thoroughly demonstrated that the pack of white-meat tuna 
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will never exceed 600,000 cases a year, and the trade, as a rule, 


agrees that as long as we can keep the price of this grade 


where halves can be retailed at 25 cents, the demand will ex- 
ceed the supply. The only advantage we can see in booking 
S. A. P. price is to draw some idea from the trade as to what 
the future requirements on tuna will be. And while conditions 
on the raw fish remain unsettled, we are only willing that our 
brokers book not to exceed 50 per cent of our estimated pack.” 

Coast Notes—California ripe olives are coming into their 
own again with a rush, and a number of large operators have 
already disposed of the entire pack made last season. The 
past few years have been very lean ones for growers and pack- 
ers, but there is every indication that from now on a greatly 
increased pack can be marketed with profit, The quality of the 
pack has been greatly improved, and the ripe olive of today 
is a very superior article to the one marketed a few years ago. 

The California Packing Corporation has named opening 
prices on Loganberries of the 1922 pack for shipment from San 
Francisco as follows: No. 2 Del Monte, $2.90; Standard. 
$2.15; Second, $1.90, and Water, $1.65. No. 2 Del Monte. 
$2.35; Standard, $1.75; Second, $1.60, and Water, $1.45. 
Ni. 1 Del Monte, $1.75, and Standard, $1.50. No. 10 Del 
Monte, $9.65; Standard, $7.40; Water, $5.90, and Solid Pie, 
$5.90. These prices are slightly lower than those of last year. 

Articles of incorporation of the California Prune and Apri- 
cot Growers’ Association, marking the completion of the organ- 
ization under the new seven-year contract plan with growers, 
have been filed at San Jose. Cal. While authorized to engage 
in the canning business, the Association will devote its atten- 
tion largely to packing and marketing the dried product and 
in selling pool lots of fruits to canners. 

George Armsby, formerly with the California Packing 
Corporation, but now with Blair & Co., New York, left for the 
East recently, following a stay of several weeks in San Fran- 
cisco. 

A. W. Palfreyman, a jam manufacturer, of Melbourne. 
Australia, was a recent trade visitor at San Francisco, as was 
also E. B. Deming, well-known salmon canner, of Bellingham, 
Wash. 

Butler & Sergeant, a well-known brokerage firm. of New 
York, Philadelphia and Cleveland, have opened offices at 2 Pine 
street, San Francisco, Cal. ‘ 

Plans are being made to increase the capital stock of the 
Hilmar Cannery, Hilmar, Cal., from $25.000 to $75,000. 

The Clear Lake Cannery, Inc., has been incorporated at 
San Francisco, Cal., to engage in the canning business at Clear 
Lake, a section noted for its finest pears and string beans. Ahe 
concern has a capital stock of $100.000, and the subscribers 
are Charles A. Sanborn, William Olney and J. M. Nannon, Jr. 

The annual meeting of the California Wholesale Grocers’ 
Association was held at Del Monte last week, and officers were 
chosen as follows: President, Victor H. Tuttle, of R. L, Craig 
& Co., Los Angeles; first vice-president, Samuel O. Meyer, of 
Getz Bros.. San Francisco; second vice-president, W. R. H. 
Weldon, of the Channel Commercial Company, Los Angeles; 
third vice-president, P. T. Cumberson, of the William Cluff Co., 
San Francisco; treasurer, Samuel Lilienthal, of Haas Bros., 
San Francisco. and, directors, P. C. Drescher, of Sacramento, 
and John Kraft, of Los Angeles, “BERKELEY.” 


TRADE MARKS DEPARTMENT 
Conducted by National Trade-Mark Company, Washington, D. C. 


The following are trade-mark applications pertinent to our field in the 
United States Patent Office which have been passed for publication and are 
in line for early registration unless opposition is filed promptly. For further 
information address National Trade-Mark Company, Barrister Building, Wash- 
ington, D. C., or Bush Building, 180 West 42nd Street, New York, N. Y., 
trade-mark specialists. 


As an additional service feature to its readers The Canning Trade gladly 
offers to them an advance search free of charge on any mark they may con- 
template adopting or registering. 

The Nifty Jar,. Manufactured by The Nifty Jar and Cooker 
Manufacturing Co., in white letters on black rectangular 
frame—No. 157844. The Nifty Jar & Cooker Manufac- 
turing Co., Cincinnati, Ohio. For food containers, more 
particularly glass jars. 


Yosemite, within an oval with small picture of the Yosemite, 
Valley to the left—No. 145331. Giebeler & Goldman, 
Merced, Calif. For figs dried, canned, green and preserved. 


F. P. E., in white letters on black triangle—No. 140026, The 
Fruit and Produce Exchange of Great Britain, Limited, 
London, England. For fruit and vegetable crates, pun- 
nets, baskets and tin cans for containing articles of food. 
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TLANTIC 


LOWEST PRICE 
TLAIN LACQUERED  LITHOGRAPHED 


Packers 
Syrup Refiners 
Milk Canners 


see C)ur large production assures prompt 


Peanuts and Peanut Products 


and satisfactory service. 


Fresh Oysters 


ita Our co-operation increases YOUR sales. 
and Wax Top Trade 

ATLANTIC CAN COMPANY 

BALTIMORE MARYLAND 


HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


Bliss Automatic Round-Can Double Seamer No. 81 


Built in two types, onefor the packer and 
one for the can manufacturer. They are sub- 
stantial, no delicate parts, simple to operate 
and do not require a skilled machanic. Be- 
cause of their eight seaming stations they 
handle liquid goods with speed. They have 
praven 100% thru successful continuous oper- 
ation in actual service. 

Speed in the can shops is 165 cans in a min- 
.. ute. In the cannery they seal SO to 130 cans. 
a minute on liquids, semi-liquids and syrups. 

Why not install one of these machines and 
let it prove the claims we make for it? 

Specialist’s Cure for Can Making Ills 


C y, Honolul Patented Bliss Automatic High-Speed Can Madhinay. 
Battery of Bliss No. 81 Double Seamers in Hawaiin Pineapple Co. Use daily as directed 
E. W. BLISS CO. Xx works BROOKLYN, N.Y., U.S.A. 
SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 


OFFICES \ Dime Bank Bldg. Union Bank Bidg. Peoples Gas Bldg. Keenan Bidg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 
American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO. —San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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DEVELOPMENT OF WILT-RESISTANT TOMATOES 
By Fred J. Pritchard 


Physiologist, Office of Cotton, Truck and Forage Crop Disease 
Investigations. 
United States Department of Agriculture 
Bulletin No. 1015 


(Continued from April 17th issue.) 


Although none of the varieties of wilt-resistant tomatoes 
developed by the writer are immune to wilt, they are highly re- 
sistant to it. In repeated tests on heavily wilt-infested soils they 
have maintained a high degree of resistance. A more important 
possession, however, is their high yield and the superior quality 
of their fruit when grown on wilt-infested soil. As they have 
been selected from the best commercial varieties, primarily for 
yield and quality of fruit and secondarily for wilt resistance, 
they possess the high yielding power of the parent varieties in 
addition to resistance, and are, therefore, equal to them on wilt- 
free soil and far superior to them on wilt-infested soil. 

Effect of Continuous Selection—A tomato plant usually 
transmits to its immediate offspring as much wilt resistance 


as can be developed from it by subsequent selection. In a very. 


small percentage of plants tested for wilt resistance by the 
progeny-row method, increased resistance has been obtained in 
the second selection, but no higher resistance has resulted from 
a continuation of this process. As crossing occasionally occurs 
in the tomato, the hybrid condition resulting from it may ac- 
count for the exceptions noted. 


The effect of continuous selection from two wilt-resistant 
varieties developed at Washington, D. C., and from one developed 
in Louisiana are shown in Table 2. The tests were made in rows 
of 16 plants each on the wilt-infested breeding plats at the 
Arlington Experiment Farm. After one to three years of con- 
tinuous selection the selected strains were planted beside the re- 
sistant varieties from which they were selected. 


TABLE 8—Effect of continuous selection of varieties of tomatoes on the re- 
sistance to wilt. 

Number of plants in Percentage of plants 

the experiment, showing a trace of 


Variey. Field. infection. 

Variety Selections Variety Selections 
under test fromsame under test from same 

3 15 48 33 63 

1 16 175 50 39 

1 48 32 52 63 

2 16 16 19 19 

2 16 112 69 66 

1 146 64 19 g 

48 16 31 34 

48 25 65 76 


Continuous selection has apparently made no improvement 
in the wilt resistance of these strains. Whenever the real differ- 
ences become small. however, as in the present case, they are 
obscured by fluctuations caused by environmental factors, Such 
a factor is soil moisture. 
on better drained areas. Moreover, water is probably not the 
only variable environmental factor that affects the development 
of wilt. Until the methods of reducing these environmenta! 
effects are sufficiently refined to enable the breeder to distir- 
guish real differences from fluctuations it will be impossible to 
determine whether or not continuous selection leads to further 
improvement. Under the present methods it does not seem to do 
so. The writer has found no difference in this respect between 
tomatoes. which are nearly always self-fertilized, and sugar 
beets, which are normally cross-fertilized. 

Duration of Resistance.—Wilt resistance is apparently as 
permanent as other characters of the tomato. It fluctuates some- 
what with changes in soil temnerature, soil moisture, and other 
nhysiological factors, but on the average is less variable than 
tomato fruit characters. Its ability is shown by the fact that 
the varieties developed by the writer have maintained the same 
degree of resistance under both continued and discontinued selec- 
tion and have remained relatively constant in all places tried. 
This is further supported by the fact that varieties developed by 
Fdgerton and by Bain and Essary have shown approximately 
the same resistance at Washington as in Louisiana and Tennes- 
see. The permanence of wilt resistance would, therefore, seein 


to denend on the nrevention of crossing with susceptible varieties. 

Results of Field Tests—Field tests’ of the varieties of to- 
matoes described in this bulletin have been made on an extensive 
seale in Marvland. Delaware. Virginia, Georgia, and Alabama, 
and on a smaller scale in 19 other States. 


In no case* have these 
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varieties failed to maintain a high degree of resistance to wilt. 


. Numerous reports from pathologists, horticulturists, canness, 


truckers and growers of home gardens show that the yield anil 
quality of fruit have usually been much better than from other 
varieties. On heavily wilt-infested soils the superiority of the 
resistant varieties has often beer very great; in fact, in many 
fields in which it has been impossible to grow tomatoes for year's 
= account of wilt these varieties have produced a heavy crop of 
ruit. 

Wilt resistance in these tests has not usually been reported 
on a percentage basis by tomato growers, as they are not always 
able to distinguish wilt from blight or other diseases. More- 
over, they are interested in general results more than in per- 
centages, and they, therefore, usually report by means of such 
general statements as these: 


They were beauties and splendid yielders. They surely had 
a fair chance and proved to be non-wilt. When one-half of our 
patch was dead, they were green and the ground lay full of nice 
tomatoes. 


Up to date none of the plants of yours have shown any sign 
of wilt, whereas all other plants of tomatoes I had wilted badly, 
being entirly destroyed long ago. 

Throughout the entire county the tomato crop was a con:- 
plete failure except the ones that used the wilt-resistant seed. 


They were all heavy bearers and none of them wilted. 

Your tomatoes were grown in four different parts of a 10- 
acre field of Stone tomatoes. The fruit and quality were better 
than the Stone tomatoes. 


The Norton gave at least double the yield of the Greater 
Baltimore. 


If we could buy the kind of seed you sent us last spring in 
sufficient quantities to plant our entire crop, it would double our 
yield, even if the vines were slightly affected by the wilt. 

The tomatoes you sent us gave fully twice as many fruits 
per acre as the others; besides, the fruits were of a much better 
quality. 

I had a canning-club girl who planted one-tenth acre in dis- 
ease-proof seed. She has canned 1,100 quarts of tomatoes, mace 
1 dozen bottles of catsup, and 3 gallons of green-tomato pickla 
from her patch. These are the only tomatoes that have bee 
raised on this ground for years; all other plants would grow to 
be about a foot high, take the wilt, and die. 


Although most of the reports received state the results in 
some such popular way as expressed in the foregoing paragraphs, 
a few report them in percentages of infected plants. Mr. Lewis 
Walker, county agent, Waycross, Ga., says: 


I had one plat to run 100 per cent resistant, and I feel that 
all the work would have averaged at least 95 per cent resistant. 
They were placed beside other seed and all wilted to about 60 per 
cent, leaving yours good. 


Dr. G. A. Osner, formerly of the Indiana Agricultural Ex- 
periment Station, reported the data included in Table 3 on the 
test of the Norton variety. 


TABLE 3—Comparative resistance to wilt of varieties of tomatoes at Lafay- 
ete and Brazil, Ind., in 1917. 


Percentage 
of plants 
Variety Lecality Number dead 
of plants or badly 
diseased 
14 other varieties.............. 1,045 55.0 


The Norton was much more resistant than the other varieties 
and produced a better yield and quality of fruit. Although a 
small percentage of Norton plants was infected by wilt at the end 
of the season, this was not apparent in August, when the writer 
visited these fields. 

The percentage of wilt-free plants reported by Prof. D. C. 
Neal, plant pathologist of the Georgia State Board of Ento- 
mology, are grouped in Table 4. Included in this test were one 
of Edgerton’s varieties, viz, Louisiana Hybrid (probably Louis: 
iana Red or Louisiana Pink), Stone, and Livingston’s Globe. 

The resistant varieties, Louisiana Hybrid, Columbia, Marvel, 
Norton and Arlington were superior to Livingston’s Globe, a 
somewhat resistant variety, and much superior to Stone, a typical 
suspectible variety. Although it is not stated whether the per- 
centages are based on real or apparent resistance, it is quite 
likely that they refer to apparent resistance. 


{ 
i 
18 
Norton: 
1917.. 
1918.. 
1918.. 
1919.. 
Marvel: 
1918. 
1918.. 
Louisian 
1916.. 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 
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TABLE 4—Comparative resistancé to wilt of several varieties of tomatoes at 
Thomasville, Ga., in 1919. 


Percentage Percentage 
of wilt-free of wilt-free 
Variety No. of plants plantsin Variety No. of plants plants in 
August August 
Louisiana Hybrid... 57 _ Pre rr 55 90 
54 94 Livingston’s Globe 
58 94 60 70 
Stone (check)...... 60 46 Arlington .......... 58 96 


The percentages of wilted Norton plants reported for Georgia 
in 1917 by Mr. J. A. McClintock are summarized in Table 5. As 
not all of these fields were visited, it is quite likely that some of 
the injury attributed to wilt may have been due to blight or root- 
knot. 

TABLE 5—Comparative resistance to wilt of the Norton and several com- 
mercial varieties of tomatoes in Georgia in 1918. 


County Size of planting 
‘ wilt noted 
cone Per cent. Per cent. 
12 One-tenth acre 


Chatham 35 Half acre or less.... a20 40to 75 
Dodge ... 14 One-tenth acre ...... 2 50to 75 
Toombs ses 25 to 5) 

Coffee 10 Cne-twentieth acre 3 10to 39 

About 100 plants per 


aln one instance. b More than Norton. 


The percentages in Table 5, which probably refer to av- 
parent resistance, agree fairly well with those in Table 4. In 
some instances, as in Glynn County, it is quite possible that wilt 
was not always distinguished from blight or root-knot. For 
Chatham County only oné result is reported, and it is a percent- 
age which is very likely much higher than the average for the 
35 tests. But even as the results of these tests are reported, they 
show that the Norton is much more resistant to wilt than the 
commercial varieties planted beside it. 


The results reported by Edgerton for Louigiana in 1920 are 
summarized in Table 6. They include data on Edgerton’s wilt- 
resistant varieties, Louisiana Red and Louisiana Pink, and also 
on several commercial varieties. The percentages are arranged 
in two columns: (1) Those of plants apparently infected, de- 
termined by visual inspection only, and (2) those of plants actu- 
ally infected, determined by cutting the stems and noting the 
appearance of the tissues. 

TABLE 6--Comparative resistance to wilt of several varieties of tomatoes in 
Louisiana in 1920. 
—— Plants infected —-— 


June 25, July 11, 
apparent actual 
infection infection 

Variety Per cent. Per cent. 


There is considerable difference between these varieties in 
percentage of plants apparently infected, but not so much in 
percentage of plants actually infected. As apparent infection 
is somewhat closely related to degree of infection, the percent- 
ages recorded in the first figure column show the superior resist- 
ance of varieties developed for resistance to wilt. However, the 
resistance of Livingston’s Globe was much higher in these tests 
than the writer has personally observed. In a test of 87 strains 
of the Globe variety at the Arlington Experimental Farm in 1920 
the percentage of apparently infected plants was much higher 
than for the Marvel, Norton, rege wore Columbia or Louisiana 
Red. The Globe must, therefore, fluctuate considerably in its 
resistance to wilt. 

The report in Table 7 by Mr, U. G. Swingle, of Columbus, 
Ohio, gives a fairly good comparison of the behavior of the 
Marvel variety in wilt-infested soil in a greenhouse as compared 
with commercial varieties. The Arlington, Columbia and Norton 
varieties were used in this test, but only on a small scale, as they 
are rather large, heavy and late for forcing. 
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TABLE %7—Comparisons of wilt-resistant and non-resistant varieties of toma- 
: tees in a zreenhouse at Columbus, Ohio, in 1919.a 


Eis Reg 

Variety 
rs Pounds Tons 
Resistant varieties, mostly Marvel........ 1,650 4.76 $1.02 22 
Non-resistant varieties, mostly Bonny Best 5,160 3.23 70 15 
a Swingle, U. Ss f h 


ful gr tomato crop. In Market Growers 


1919 

Table 7 shows the effect of resistance on yield. Because of 
its wilt resistance, the Marvel was able to produce a much bet- 
ter crop than the Bonny Best. There is probably no more pro- 
ductive tomato than the Bonny Best when grown in an environ- 
ment free from disease, but, like most other tomato varieties, it 
is susceptible to wilt and cannot produce a heavy crop on wilt- 
infested soil; in fact, when the soil is heavily infested by wilt it 
produces very little fruit. The resistant varieties are so lightly 
attacked by wilt that they are hardly affected by it. 

In regard to their wilt resistance, Swingle says: 


There was a wonderful difference in vitality between the re- 
sistant and non-resistant varieties. All the latter were practically 
dead before the end of the season, and, consequently, did not ma- 
ture all their fruit. The resistant varieties were all still green 
on July 25 when pulled up. 

In some rows the resistant varieties were planted at the 
ends; in others in the middle. Although the resistant varieties 
were still green when pulled up, the others were so dry they 
could be lighted with a match, 

Origin and Description of Wilt-resistant Varieties—The 
Marvel is a selection from Merveille des Marches (Marvel of the 
Market), a French variety sold by Vilmorin-Andrieux & Co., 
Paris, France. Before it was named it was distributed for trial 
as F 59. The Marvel and F 59 are, therefore, the same variety. 

Under favorable conditions the Marvel produces a heavy 
crop of medium-early smooth red fruit. It usualy sets a great 
many fruits and continues to bear heavily long after most early 
varieties are dead. 

It is highly resistant to tomato wilt and possesses a little 
resistance to tomato leaf-spot (Septoria lycoperisici). 

It is an excellent variety for forcing, for medium-early truck- 
ing, and for home gardening. Its wonderful vitality of vine, its 
relative freedom from diseases, and its superior fruit for use in 
the fresh state make it an excellent tomato for all-round use. 


Variety very productive, medium early, long bearing, highiy 
resistant to tomato wilt (Fusarium lycopersici), somewhat re- 
sistant to leaf-spot (Septoria lycopersici) and to leaf-mold 
(Cladosporium fulvum), 

Plant medium large, erect, vigorous; branches many, long, 
medium stout; internodes long. 

Foliage type, standard; leaves large, deeply divided, smooth, 
dark green, shading the fruit. 

Flowers large; fruit cluster small, many scattered. 

Fruit medium large, oblate, bright red, with occasional shal- 
low cracks either encircling or radiating from the stem; stem- 
end cavity shallow, smooth; blossom-end basin small; stylar scar 
small, circular; skin thin; vertical section medium long, ova!; 
cross section round, smooth; walls thick, firm, juicy, evenly col- 
ored; cells many, small, irregular, well filled; seeds fairly numer- 
— small; pulp medium thick; core not defined; flavor sprightly 
acid. 


Jour., v. 25, no, 11, p. & 


The Arlington* and Columbia varieties are selections from 
the Greater Baltimore. They are similar in fruit characters. 

Like their parent variety, the Arlington and Columbia pre- 
duce a heavy crop of large, smooth, deep-red fruit, which ripens 
uniformly; in fact, it is practically free from green tissue around 
the stem by the time the blossom end is ripe, but it ripens so 
fast that it cannot be held long. Although they are similar iu 
many respects, the Arlington produces a little larger vine than 
the Columbia and seems to possess a little more resistance to wilt. 
There is very litte difference, however, in their yield. 


They are medium-late tomatoes of the canning type and 
should be tried wherever the Greater Baltimore is used, as they 
are adopted to the same environmental conditions and produce 
the same quality of canned fruit. 


Variety very productive, late, highly resistant to tomato 
wilt (Fusarium lycopersici), somewhat resistant to leaf-spot 
(Septoria lycopersici). 

Plant large, erect, vigorous; branches many, long, stout, in- 
ternodes long. 


Foliage type, standard; leaves large, deeply divided, smooth, 
yellowish green, shading the fruit. 


| | 
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SOUTHERN 


Sanitary Cans and Service, coupled with closing machines -- un- 


surpassed in performance -- make an Automatic Unit no Canner 
should be without. 


Our continued success reflects an unremitting effort to furnish more 
value for the money -- both in quality and service -- than is usually 
rendered by Can Manufacturers. 
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We offer every advantage other Manufacturers claim -- and just 
a little bit more. 
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overflowing. 
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Flowers large; fruit clusters small, many, scattered. 

Fruit large, oblate, dark red, very seldom cracked; stem-end 
cavity medium deep, ribbed; blossom-end basin small, fairly deep; 
stylar scar small, irregular; skin medium thick; vertical section 
short, oval; cross section round, smooth except near stem; walls 
thick, firm, juicy, evenly colored; cells many, small, irregular, 
well filled; seeds fairly numerous, medium large; pulp medium 
thick; core not defined; flavor pleasantly acid. 


The Norton is a selection from the Stone, which has been 
distributed both as F 20 and as Norton by the Office of Cotton, 
Truck and Forage Crop Disease Investigations, and as Wilt- 
Resistant Stone, by Prof. C. E. Temple in Maryland. The orig- 
inal fruit from which it descended was selected by Mr. J. B. S. 
Norton, of the University of Maryland, and with several other 
seed samples was given to the writer for trial in the spring of 
1915. The fruit produced by this selection was exceptionally 
good for the conditions under which it was grown. The plants, 
though with one exception badly infected, showed some resist- 
ance to wilt. One plant contained only a mere trace of infection 
and produced a heavy crop of fruit. Cuttings were made from 
this superior plant and transferred to the greenhouse. By re- 
peatedly making cuttings during the winter from this green- 
house material enough seed was obtained by spring to make an 
acre field test. The results were so good that the entire crop 
was saved for seed and used for making extensive field trials in 
1917. This new strain was equal to the original strain in quality 
and quantity of fruit and much superior to it in wilt resistance. 
This is one of the cases in which a second selection gave further 
improvement, the other cases being selections from Merveille des 
Marches. 

The Norton produces a heavy yield of large, smooth, solid 
red fruit, which ripens slowly and, therefore, ships well. It is 
similar to the Stone in time of maturity, but usually produces 
heavier yields and more solid fruit. It is highly resistant vw 
tomato wilt (Fusarium lycoperisici) and possesses a little re- 
sistance to tomato leaf-spot (Septoria lycopersici). It has fre- 
quently been commended by growers for resistance to drought, 
but its apparent drought resistance is probably due largely to 
its resistance to wilt. 

It is an excellent tomato for canning, for home gardening, 
and for late trucking, as it not only produces an excellent crop 
of fruit, but begins to ripen about midseason and continues te 
bear heavily until killed by frost. 

Variety, very productive, late, highly resistant to tomato 
wilt (Fusarium lycopersici) and somewhat resistant to leaf-spot 
(Septoria lycopersici). 

Plant large, erect, vigorous; branches many, long, stour; 
internodes long. 


Foliage type, standard; leaves large, smooth, dark green, 


deeply divided, shading the fruit. 

Flowers large; fruit clusters small, many, scattered. 

Fruit large, smooth, oblate, bright red, very solid, compara- 
tively free from cracks; stem-end cavity shallow, smooth to 
smooth ribbed; blossom-end basin medium small, shallow; stylar 
scar small, circular to linear; skin thin; vertical section medium 
long, oval; cross section round to oval, smooth; walls thick, firm, 
juicy, evenly colored; cells many, small, irregular, well filled; 
seeds few, medium large; pulp thick; core not defined; flavor 
pleasantly acid. 

Summary.—Tomato wilt (Fusarium lycopersici) causes in 
the United States an annual loss of more than 115,000 tons of 
tomatoes. By the use of wilt-resistant varieties this loss can 
be overcome at the mere expense of handling the extra crop. 

Three varieties of tomatoes developed by the writer and one 
developed by Mr. J. B. S. Norton and the writer produce heavy 
crops of excellent fruit on land so heavily infected by wilt that 
ordinary tomatoes cannot be grown on it. They are selections 
from the Greater Baltimore, Stone and Merveille des Marches 
(Marvel of the Market), three of the best commercial varieties 
of tomatoes grown, and possess in addition to wilt resistance 
all the good qualities of their parent varieties. Moreover, ex- 
tensive field tests have shown them to be well adapted to ail 
parts of the United States in which tomato wilt is present. 


Very few commercial varieties possess appreciable resistance 
to wilt. The Duke of York and the Buckeye State, apparently 
one variety under two names, are highly resistant, but they pro- 
duce poor fruit, Livingston’s Globe is somewhat resistant, but 
its purple fruit is objectionable to canners and is not in universal 
favor in other markets. Moreover, it is very susceptible to naii- 
head rust, a destructive disease prevalent in the South, where 
this variety is most commonly grown. 


Varieties that normally produce a heavy crop of excellent 
fruit and vary considerably in the degree of wilt resistance pos- 
sessed by their individual plants afford the best material for the 
development of superior wilt-resistant varieties by selection. 
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- Although such varieties may be very suspectible to wilt, they are 


nevertheless valuable if they produce occasional resistant plants, 
as such plants are usually much better material than selections 
from more resistant varieties that produce a poorer crop of fruit. 
Most varieties transmit approximately the same degree of wilt 
resistance to all their plants, and, consequently, offer little op- 
portunity for improvement by selection. 

Tomato plants selected for wilt resistance usually transmit 
to their immediate offspring as much resistance as can be devel- 
oped from them by subsequent selection. In a few instances 
increased resistance has been obtained in the second selection, 
but not in later selections. This may be due either to a limited 
response of the material to selection or to an obscuration of rea! 
differences by fluctuations. 


*Some recent investigations in sugar-beet breeding. 
no, 6, p. 425-465, 51 figs. 1916. 

> Many of these tests were arrangel with commercial tomato growers and 
growers of home gardens by plant pathologists, botanists, and horticulturists 
of the Stute agricultural experiment stations and by members of the Office 
of Extension Work South in the States Relations Service. Much credit should 
be given to these co-operators, especialiy to C. E. Temple, Thomas F. Manns, 
J. M. LeCator, F. D. Fromme, George L. Peltier, G, M. Armstrong, and Ola 
Powell, who have conducted extensive tests. 

®Qne apparent exception to this statement was made by McClintock to 
the Plant-Disease Survey when he repsrted: “All so-called resistant strains 
which we were uble to obtain were tested in badly infested soils in 1919 and 
none proved sufficiently resistant to grow and bear throughout the summer” 
As these results are so different from those reported by McClintock for 
Georgia the previous year and by others for several years and from several 
thousand reports received from various localities in Georgia and other States, 
the writer is of the opinion that wi't was not the sole cause of these unfavor- 
able results. 

7In making comparisons three types of foliage were used, viz., standard, 
potato leaf, and Dwarf Champion. 

* As some of the seed of this variety which was distributed in 1919 and 
1920 was found to be impure, having given several different off types of toma- 
tces, a result, it is believed. of accidental crossing in the seed-production 
fields, the seed has been withdrawn until it can be fully purified. 


PROPOSED FEDERAL LEGISLATION TO PROVIDE FOR 
INVESTIGATION OF PRESENT BUSINESS CONDI- 
TIONS IN UNITED STATES, TO REGULATE 
TRADE ASSOCIATIONS, AND TO DE- 

FINE RIGHTS OF COOPERATIVE 
TRADE ORGANIZATIONS. 


Senator Edge and Congressman McArthur have introduced 
in Congress a joint resolution providing for the appointment of 
a Joint Congressional Committee of six members, to investigate 
existing industrial and commercial conditions in the United 
States—also foreign markets, so far as the latter effect these 
conditions, to advise Congress as to the most effective means 
to revive industry, stimulate foreign trade and stabilize busness 
conditions, and to define the rights and limitations of co-opera- 
tive organizations as distinguished from illicit combinations in 
restraint of trade. 

The same Senator and Congressman have also introduced 
bills to regulate trade associations, known as Senate Bill 3385 
and House Bill 11,156, respectively. . 

The term “trade association” is defined as any association 
of members engaged in the same line of commerce, whether the 
association is incorporated or voluntary, except labor unions, as- 
sociations of banks or of common carriers, or for purely social, 
charitable or scientific. purposes. 

The bill provides that every trade association shall file witi 
the Federal Trade Commission a statement of its character and 
activities, a list of its members and officers, copies of its con- 
stitution and by-laws, minutes of all meetings, resolutions and 
copies of all agreements whatever between members of the as- 
sociation or between such members and others. 

Every trade association shall also file with the Federal 
Trade Commission, under regylations to be established, all sta- 
tistics collected for its members, as to production, shipments, 
stocks on hand, contracts, prices, credit information and any 
other trade statistics. The Federal Trade Commission may also 
require such associations to furnish such statistical information 
as they may require, and the commission may give publicity 
to all statistics or such parts thereof as they consder to be for 
the interest of the public. The association may distribute 
among its own members any statistics so filed or give them such 
publicity as the association desires unless prohibited by the com- 
mission. 

Any trade association may request the Federal Trade Com- 
mission for a specific ruling with respect to the legality of its 
plan of organization, such request to be in writing and accom- 
panied by all information necessary to indicate the plan of or- 
ganization and operation of the association, its purposes and 
objects. If the commission finds that the association is not vio- 
lative of the anti-trust laws it shall issue a certificate of ap- 


In Bot. Gaz., v. 62, 
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A. K. ROBINS & CO., Baltimore, Md. 
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Special Square Wire Baskets for peeling Tomatoes. 
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proval to that effect. If the commission believes that the as- 
sociation is in certain respects in conflict to the anti-trust laws it 
shall suggest wherein such conflict lies and what changes are 
necessary. The issue of such a certificate is not a legal prerequi- 
site to the organization or operation of any trade association, 
but no trade association is entitled to the following vrivileges 
and immunities unless it has received such a certificate. 

An approved association may request the commission for a 
specific ruling regarding methods proposed for uniform cost 
accounting, for the collection and distribution of trade statistics, 
the establishment of trade definitions, trade names or brands, 
trade practices and similar matters in which the association be- 
lieves uniform action by various members of the industry is for 
its best interests. 


necessary, with members of the association and others in a 
similar line of industry. 

The agreement of a majority interest, measured by volume 
of businss in any line of industry as expressed at such a con- 
ference and approved by the commission in so far as it relates 
to trade definitions, trade names or brands, and practices and the 
definition of unfair trade practices, shall constitute the law mer- 
chant of that line of industry, and deviation therefrom: shall 
constitute unfair. methods of competition, the use of which shall 
be prevented by the commission as authorized by law. 

The Federal Trade Commission may from time to time 
suspend the operation of any certificate or ruling it may have 
issued or its approval of any conference agreement pending: in- 
quiry or it may modify, revoke or supplement the same when- 
ever necessary for the public interest or to prevent violation of 
the anti-trust law. 

Whenever the commission has reason to believe that any 
trade association or any agreement or practice of such associa- 
tion is in violation of anti-trust laws, it may summon the repre- 
sentatives of such association for hearing and may by written 
order require such association, its members, officers and agents 
to cease and desist from such violation. 

If it appears improbable that any agreement can be reached 
between the commission and the association regarding the modi- 
fication of the association’s practices, agreements, etc., or the 
judicial decision is desirable for interpretation of a statute or 
its application, the commission may issue its complaint against 
such an association as provided in the law creating the com- 
mission. 

It is provided that nothing in the bill shall prevent indi- 
vidual persons, firms or corporations, acting separately or with- 
out agreement with others, and not in restraint of trade or 
violation of law, from using any trade practices in the conduct 
of their business which they see fit. 

Yours very truly, ; 
NATIONAL CANNERS ASSOCIATION. 


A NEW CONSOLIDATION ANNOUNCED 
Philadelphia, Pa., April 18, 1922. 

We wish to announce the formation of the Continental 
Packing Corporation to take over all plants of the Brooks To- 
mato Products Company in Illinois and Indiana and the plants 
financed by the American Cone and Pretzel” Company in 
Georgia and Florida. This consolidation will tend for better 
service to the trade and provide more thorough distribution for 
the numerous products to be added to the present lines. - We 
will pack this year peaches, pemiento peppers, sweet potatoes, 
stringless beans, green lima beans and beets, and in addition 


the full line of tomatoes, tabasco catsup and chili sawee made by- 


the Brooks Tomato Products Company. 


Correspondence should be directed to this office ‘unless other- 
wise requested. FE. 


Yours very truly, es 
CONTINENTAL PACKING CORPORATION, 
SUGAR SITUATION FAVORS LOW PRICES 
Statistics of Federal Sugar Refining Company Show More Than 
Million Tons Surplus and No Justification for 
Higher Prices. 

There is now and there will be at the end of the year a 
considerable surplus of sugar available for use in this coun- 
try, declares Federal Sugar Refining Company in a close sta- 
tistical survey of the world sugar situation. and any rumors 
to the contrary are for the speculative purpose of raising prices. 
Any extended increase in raw sugar prices is unjustifiable in 
view of the adequate supplies and every time attempts have 
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The Federal Trade Commission shall issue | 
a ruling thereon, before doing so holding a conference if deemed 
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been made to raise them the hollowness of the boom has been 
quickly demonstrated by collapse. If manufacturers and con- 
sumers using sugar will bear in mind the facts, buying wiil 
be sensible and prices will be kept down at reasonable levels, 
insists President Claus A, Spreckels, of the Federal Sugar Re- 
fining Company. 

There will be 1,246,947 tons of sugar in excess of vur 
needs in this country and Cuba on October 1, and on January 
1, 1925, there will be 1,396,947 tons surplus sugar here and 
in Cuba, according to itemized estimates of stocks, consumption 
and production prepared by the Federal statisticians. A total 
of 4,171,947 tons of refined sugar will be available before the 
new domestic crops come to market. This includes 300,000 
tons balance of 1921-22 beet crop and 3,871,947 tons refined 
sugar produced from 4,163,384 tons raw sugar. The raw 
sugar aggregate includes 916,770 tons stocks at Cuban ship- 
ping ports March 25, 2,005,358 tons balance of Cuban crop, 
75,000 tons Cuban sugar afloat to U. S., 269,255 tons refiners’ 
and importers’ stocks and 314,000 tons, 378,000 tons, 160,000 
tons, 5,000 and 40,000 tons as balance of receipts from Porto 
Rico, Hawaii, Philippines, Virgin Islands and outside sources 
respectively. Allowing 625,000 tons for exports from Cuba or 
the U. S. during the rest of the year, the balance available 
for domestic requirements is 3,546,947 tons. With the con- 
sumption up to October 1 amounting 2,300,000 tons, the in- 
dicated surplus is 1,246,947 tons on that date. At this time 
the domestic beet and cane sugar crop, which should equal 
last year’s amount of 1,100,000 tons, will be pressing on the 
market. Placing consumption for the last quarter of the year 
at 950,000 tons, the carry-over on January 1, 1923, should 
be, conservatively, 1,396,947 tons. 

Cuba’s crop this year will amount to 3,580,571 tons ac- 
cording to the first detailed estimates to reach this country, 
those from the Federal representative on the island. Every 
year at this season there are rumors of poor crops but the in- 
dications are this year that the final result will be above rather 
than below the estimate, A number of centrals may register 
a shortage, some holding part of the cane for next year. On 
the whole, the eastern half of the island will more than make 
up for any shortage in the other half, the eastern part, for the 
first time in Cuban history, producing more than the ‘six 
ports.”” While the cane fires this year have been numerous 
and serious, the final effect on the crop will not be considerable 
and has been allowed for in the estimate. On the other hand, 
the yield of sugar is in many cases unusually high, some cen- 
trals reporting as high as 14 per cent in some of their runs. 

Over a million tons more sugar have been shipped from 
Cuba since the beginning of the year than in the correspond- 
ing period of last year. Record shipments have been leaving 
the island in recent weeks. It is obvious, however, that this 
rate will not be maintained. 

Relations between the United States and Cuba on sugar 
are by no means settled. - Cuba has Strenuously resisted all 
efforts to limit production or to limit exports to the United 
States. The probable approval of the permanent tariff of 1.60 
cents. per lb. on Cuban sugar may lead to the island passing 
retaliatory measures against goods from this country. 

; Europe’s sugar industry is regaining its pre-war produc- 
tion. Preparations are now being made for the next crop and 
it is expected that France will have more than its last crop of 
300000 tons and Germany will exceed its last output of 1.- 
$20,000 tons. English refiners are making vigorous efforts to 
reach their maximum capacity and this competition is likely 
to affect American refined sugar. There is a good possibility 
that there will be strong competition for European business 
with Cuba by sugar from other sources. It is believed that 
i before has Java sold so little of its new crop as this 

ie Prices should stay at or near present levels, therefore, de- 
eres the Federal review. The trade is well stocked, it will 
«be found soon. and demand will be light. The big fact is that 


~ there is a sugar surplus and until this is worked off prices 
should be in accordance. 


THAT DID IT 

When the school inspector walked in the class pulled itself 
together and determined not to make any mistakes this time. 

All went well until the inspector picked on Jimmie. 

“Now, my lad,” he said, “what’s the plural of mouse?” 

“Mice,” said Jimmie. 

“Right,’ said the inspector. “And now, what is the plural of 
baby?” 

“Twins!” said Jimmie—and that did it—Answers, London. 


* 
. 
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The Indiana Pupler will handler 10,000 bushels of tomatoes 
in ten hours and never feel the load. Under test it hes taken 
care of twice this amount without showing any signs of dis- 
tress. But along with capacity, it secures a higher yield of 
pulp over any machine of prior type - - sucha larger yield 
that it will pay for itself in a short part of a season. Sturdily 
built for heavy duty. All parts coming in contact with pro- 
duct are of copper and bronze ( or monel metal if desired.) 
Made asa pupler only or in pupler -- finisher type. You 
should have an Indiana this season. 


GIVE YOUR PLANT A BETTER CHANCE TO PRODUCE 
ROFITS. 


Your plant will make more for you if equipped with devices 
that increase production, or enable you to get a larger amount 
of finished product from the raw fruit, or producce a higher 
grade products. or make it possible for you to cut down your 
pay-roll. Experience has shown that every piece of Langsen- 
kamp equipment will do one or all of these things. Let us 
present the entire line to you ina very interesting booklet 
‘Efficiency in the Canning Plant” and pass ona statement of 
the results secured by a few users of Langsenkamp equipment. 


SPEED, QUALITY - ECONOMY 


130-132 E. Georgia St. Indianapolis, Ind. 
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TARIFF PROTECTION FOR CANNED FOODS. 


The Tariff Bill as passed by the House and reported to 
the Senate by the Finance Committee puts a duty on tin plate. 
This gives the importer of canned foods a decided advantage, 
as he will pay no duty on tin plate, The American canners 
are also at a disadvantage on account of the low cost of pro- 
duction in other countries, largely due to cheap labor. 

The present tariff on canned peas is 1 cent per pound, 
including weight of container, and on canned tomatoes 25% 
ad valorem. Recent importations of canned peas from Belgium 
demonstrate that this product can be marketed here at least 
35% below American canned peas. There is a similar large 
differential in the costs of production in case of tomatoes and 
tomato products between this country and Italy. 

The proposed bill provides a tariff on canned peas of 2 
cents per pound, on tomato paste 45% ad valorem, and canned 
tomatoes 15% ad valorem. In order that American products 
may secure reasonable protection, it has been suggested the 
duty on canned peas should be at least 35% ad valorem, tomato 
paste 69 per cent. ad valorem, and canned tomatoes 25 per 
cent. ad valorem. 

Canners are urged to communicate immediately with their 
Senators, setting out their views on this matter and its im- 
portance not only to the canning insiustry, but to the agri- 
cuultural interests of the country. In presenting this matter 
to your Senators, the following information will be helpful. 
From the report of Bureau of Crop Estimates, United States 
Department of Agriculture of February 27th, 1920, we find 
Acreage of tomatoes for canning purposes 


Total value to the farmer of tomatoes sold 

for CARMINE $35,752,670 
Acreage of tomatoes for canning purposes 

Total value to the farmer of tomatoes sold 

Acreage of peas for canning purposes in 

Total value to the farmer of peas sold for 

Acreage of peas for canning purposes in 

Total value to the farmer of peas sold for 


You are urged to take this up with each one of your 
growers, asking them also to communicate with their Senators. 
This plan will add greatly to the force of your request to 
your Senators, and, coming from the farmers of the country. 
will have additional weight. 


There are, as you know, a vast number of farmers inter- 
ested in the growing of canning crops. One canner advises 
that he alone has 4,000 growers of peas and tomatoes, so that 
the sum total over the entire country, of growers of canning 
crops, will run into hundreds of thousands, 


Exceedingly important to the canning industry and agri- 
cultural growers is that relief be given in the new tariff in 
the matter of exporting goods in the face of the present high 
prohibitory duties exacted by foreign countries. Such relief 
would affect not only the canners and agriculturists, but many 
other industries which, like ours, are anxious to develop foreign 
markets. France, Belgium, Spain, Italy, Portugal, Japan, 
Australia, Canada, Argentina, and Brazil are all shipping 
canned foods to this country which are admitted on a lower 
rate of duty than those countries charge against canned foods 
coming from this country. 

With certain amendments. Section 302, the so called 
“bargaining clause’ as it stood in the new Tariff Bill, as 
passed by the House, offered relief but unfortunately this sec- 
tion has now been entirely stricken out by the Senate Finance 
Committee. Therefore ‘with the Bill at present in the Senate, 
and in its final stage of passage, the last immediate chance 
for foreign trade development is that every canner and agri- 
culturist appeal to his Senators for the restoration of Section 
302 (Title III, Special Provisions, H. R. 7456) as set forth 
in the attached enclosure. 

Should the Senate see the wisdom of restoring Section 302, 
as herewith amended, the canning industry and agricultural 
growers, for example, would have the opportunity of requesting 
a raise in the duty on French canned peas and sardines, unless 
France should lower ‘her duties on canned foods coming from 
this country. A similar opportunity would arise in connection 
‘with canned crabmeat coming from Japan by our raising the 
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duties on this product unless they lowered their duties on 
canned salmon, sardines and other canned foods we might de- 
sire to send them. Likewise Spain is shipping canned pi- 
mientos, Italy canned tomatoes, tomato products, olives, olive 
oil, and tuna fish,and the Latin American countries, Argentina 
and Brazil, are being allowed to ship canned meats into this 
country, all at a much lower rate than we are permitted to 
ship our canned foods into those countries. 

Again you are urged to take up the increase of the 
tariffs on peas and tomatoes, as set forth, and the restoring 
of Section 302, as amended herewith, not only with your 
Senators but your Congressman. This bill is now being de- 
bated on the floor of the Senate and immediate action on 
your part is necessary if you approve of the suggested changes. 

This office is anxious to have as many arguments as 
possible to advance to Congress in favor of the propoced tariff 
changes, It will be appreciated, therefore, if you will send 
us a carbon of any letter addressed to your representatives 
in Congress, Also it will be appreciated if you will advise 
this. office regarding any action you may take with your 
growers. 

The National Canners Association has recently sent out a 
synopsis of the bill to every canner in the United States. So 
far lack of responses, except those mentioned in this letter, 
indicate that the canners are satisfied with the other pro- 
visions of the bill. Should there be objections to any other 
portions of the bill canners should not hesitate to communi- 
cate with this office at once. 

Very truly yours, 
FRANK E. GORRELL, 


Secretary. 
Proposed Tariff Bill. “Bargaining Clause’? Amendment. 

In the pending Tariff Bill (H. R. 7456) Section 302, 
(Title III, Provision) the so-called ‘‘bargaining clause’? which 
was a part of the bill as passed by the House of Representatives 
was entirely stricken out when the bill was reported to the 
Senate, April 10, 1922. To give relief to certain industries, 
among them the canning industry and agricultural growers, 
in the face of high prohibitory duties exacted by foreign coun- 
tries, it is urged that Section 302 be restored to the Senate 
Bill with certain amendments as follows: 

Extract From H. R. 7456—(Report No, 595) 


Title IiI.—Special Provision. 


On page 245, Section 302, lines 7 and 8, strike out words 
‘like or similar’ and substitute therefor “any particular desig- 
nated.”” On line 9 strike out the word ‘‘thereupon”’ and sub- 
stitute ‘‘upon the products of the country of exportation.’”’ On 
line 10, strike out “higher and’’. On line 11, strike out ‘‘and’’, 
and substitute therefor ‘‘or’’. On line 13, strike out “‘such”’ 
and substitute therefor ‘“‘any designated’’. On lines 17 and 18, 
strike out ‘“‘or similiar’ and substitute ‘‘designated”’. 

On page 246, line 1, after ‘‘be’’ insert the words ‘‘reason- 
able and reciprocally’’ and on line 2 strike out ‘‘thereupon”’ 
and substitute the words ‘upon the particular designated 
products”. 

The section would then read as follows, words and 
phrases cancelled with rulings being the wording as it origi- 
nally stood in Section 302, and the words and phrases in 
capital letters being the suggested amendment: 

Extract From H. R, 7459—(Repert No. 595) 


Title I1I.—Special Provisions. 


Section 302. That with a view to securing reciprocal 
trade and regulating the commerce of the United States with 
countries, dependencies, colonies, provinces, or other political 
subdivisions of government, producing and exporting to the 
United States any article or merchandise upon which a duty 
is imposed by the laws thereof and for these purposes, when- 
ever and so often as the President shall be satisfied that the 
government of any country, dependency, colony, province, or 
other political subdivision thereof, imposes duties or other 
exactions, limitations, or embargoes upon (like or similar) 
(any particular designated) products of the United States, 
which, in view of the duties imposed (thereupon) (upon the 
products of- the country of exportation) when imported into 
the United States, he may deem to be (higher and) reciprocally 
unequal (and) (or) unreasonable, he shall have the power. 
and it shall be his duty. to suspend by proclamation said pro- 
visions of the laws of the United States imposing the duties 
upon (such) (any designated) article or merchandise of such 
country, dependency, colony, province, or other political sub- 
division of government, when and for such time as he shall 
deem just, and in such cases and during such suspension, upon 


May 15, 1922 


Use H & D Boxes 


Low in Cost-- High in Safety 


Ayars “NEW PERFECTION” Pea and Bean FILLER 


AYARS MACHINE COMPANY jew sersev 


BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Agents for Canada 


ERE are the most efficient and_ satisfactory 

boxes ever made for carrying canned goods 
shipments. Specially constructed for canned goods, 
their firm and sturdy walls keep the cans from roll- 
ing and wedging in transit and deliver them clean, 
unscratched and undented at destination. 


You will welcome H & D Canned Goods Boxes 
for their lower initial cost, their convenience in 
handling and the minimizing of storage space. 


Whte today for our free “Canners Shipping Book”. 
Mention your sizes and we'll send quotations and 
free samples. No obligations for this service. 


THE HINDE & DAUCH PAPER CO. 
800 Water St. Sandusky, Ohio 


CANADIAN ADDRESS: 
King St. Subway & Hanna Ave. 
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a 
Lightning Box Sealer 
PATENTED NOVEMBER 5, 1918 
Most EFFICIENT, SIMPLE and ECONOMICAL 
Method of Sealing Corrugated and Solid Fibre 
Shipping Containers. 


MODEL C, 8-UNIT 
CAPACITY, 300 PER HOUR oe 
ADJUSTED TO A WIDE RANGE OF SIZES 


Model C, 8 units Model C, 4 units 
$180 $100 


Write us for descriptive literature, etc. 


McSTAY MACHINE COMPANY 


MANUFACTURERS 
3037 EAST 5th ST. LOS ANGELES, U.S. A. 
or Ashtabula Corrugated Box Co., Ashtabula, Ohio 


No valves to wear out and leak brine on the 
floor. 


Will not waste brine. 

Fills absolutely accurate. 

Has positive can feed. 

Does not cut Peas. 

Guaranteed capacity up to 120 cans per minute. 
No Levers. 


Has no RUBBERS to catch cans after they 
become worn. 


Only Filler for BAKED BEANS. 


Has separate measure and separate saucer. If 


No Cams. 


measure fails to drop part or all the quantity of 
beans the can will show slack to inspector. 
MODEL MADE FOR No. 1, 2, 3 & 10 CANS 


iD 
Y RL RI NARA 
Wes. 
4 
| | 


28 THE CANNING TRADE. 


the importation of any such (or similar) (designated) article 
or merchandise into the United States whether the same is 
imported in the same condition as when exported from the 
country of exportation or has been changed in condition by 
manufacture or otherwise and whether the same has been im- 
ported directly from the country of production or otherwise, 
duties shall be levied, collected, and paid upon such article or 
merchandise the product of such designated country, which 
shall by the President be ascertained and proclaimed to be 
(reasonable and reciprocally) equal to the duties or other 
exactions, limitations, or embargoes imposed (thereupon) 
(upon the particular designated products) when exported from 
the United States to such country, dependency, colony, prov- 
ince, or other political subdivision of government. 


PAPER MULCH FOR PINEAPPLES. , 
By A. T. Longley al 


A few years ago Mr. C. F. Eckart introduced a paper 
mulch for use in the production of sugar cane which is being 
used with great success on Hawaii. Mr. Eckart’s patent rights 
covering paper mulch also include its use in the production of 
pineapples and various other crops. No experiments had been 
made with pineapples, however, until 1919 when an experi- 
ment was planned in roofing paper by the Hawaiian Pine- 
apple Co., after Mr. Whitmore had seen the mulch in use on 
cane in Olaa. As a result of the excellent showing made by 
paper mulch in this and more recent experiments on both 
upper and lower lands, the Hawaiian Pineapple Co. has ac- 
quired an option on all patent rights for growing pineapples 
in paper mulch. It is estimated that there are at present 
461 acres planted in paper, 68 acres of which will fruit in 1922. 
The Hawaiian Pineapple Co., has 431 acres, Libby, McNeill 
& Libby 25 acres and the Califronia Packing Corporation 
5 acres. 


The first yields were obtained from paper mulch plant- 
ings during the past season. These yields and the appearance 
of all paper covered plantings ranging from a few months to 
two years old, leave little doubt as the value of the paper. 
Plants in paper grow uniformly larger, greener and more 
healthy and produce larger fruit than plants grown without 
paper. The fruit maturing on paper mulch last season was 
very carefully weighed, as was that on adjoining check lines, 
and the results showed an average weight of four pounds 8.24 
ounces for the fruit grown with paper, while that grown with- 
out paper averaged only three pounds 8.66 ounces, a difference 
of nearly a pound. Allowing 7300 fruiting plants to the acre, 
this shows an increase of 7107.2 pounds, or a little over three 
and one-half tons in favor of the paper. 


As the plants on paper were in much better condition 
after the fruit was harvested than those grown without paper, 
it is believed that the first rattoon crop will show at least as 
great an increase as the plant crop, and that the second 
rattoon will also show a substantial gain. It is not improbable 
that the total increase will amount to eight or nine tons for 
the three crops and that an additional rattoon may be grown 
at a good profit in many fields. Had the entire field in which 
the experiment was conducted been planted with paper mulch 
and yielded at the same rate as the experiment, the production 
would have been 23.3 per cent. greater. From the appearance 
of plants in paper mulch on the better lands which will bear 
next year, there is a reason to believe that this high per- 
centage of increase will be maintained or even bettered. The 
experiments that are being conducted by the California Packing 
Corporation, Libby, McNeill & Libby and the Hawaiian Pine- 
apple Company cover a wide range of soii and climatic con- 
ditions and in every case show a decided improvement from 
the use of paper. In all experiments where the plants have 
been growing a few months the exact boundaries of the paper 
covered lines can be established from a great distance by the 
increased growth and healthier color of the plants. 


While the greatly increased yield is the most important 
benefit derived from the use of paper mulch, it has many good 
points to recommend it. While no account has been kept of 
weeding costs it is conservatively estimated that paper mulch 
will save two-thirds this expense. The space around the plants 
which ordinarily takes the most time needs no hoeing, and the 
weeds between the lines can be fairly well controlled by cul- 
tivating. In addition to cutting labor costs to a minimum, it 
prevents the growth of weeds between the plants during long 
wet spells. Fertilizing costs are also lowered, as it is not 
necessary to feed the weeds. It is expected that the. saving 
in weeding costs for two years will pay for the greater part 
of the material and labor for applying the paper. 
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Paper mulch also prevents hard rains from packing the 
soil around the roots of young plants and in dry weather keeps 
the plant food more available by holding the moisture in the 
soil, where’ under ordinary conditions it would dry out and 
bake. Tests made during the hot dry weather showed approx- 
imately double the amount of moisture in soil under paper as 
in soil without paper. At the same time temperature tests 
were made with and without paper mulch, which showed the 
soil under paper to be warmer by from two to five degrees, 
depending on the quality of the paper and also showed a 
minimum ranging from two to six degrees higher at night. 
The temperatures were taken under several different makes 
of paper with recording thermometers such as are used in 
the canneries. 


The Hawaiian Pineapple Association’s Experiment Station 
planted an experiment in April of this year at Kailua, Oahu, 
which shows conclusively that paper mulch is far better for 
that section than any of the other fifty plots which were 
treated .with various chemicals. The plant growth on the 
paper mulch is at least three times greater in weight and much 
healthier than other plots, only two plants out of 128 showing 
the least signs of weakness. Practically all plants in the 
chemically treated and check plots are small, weak and of 
poor color. There has been practically no rain at the ex- 
periment since it was planted, yet the soil under the paper has 
been kept in a moist and friable condition throughout, even 
when no signs of moisture could be found to a depth of 
eighteen inches in other plots. Especially interesting is the 
fact that a plot of approximately ten by fifteen feet entirely 
covered with roofing paper shows even better plants than the 
adjoining plot where only the lines were covered. The soil 
under the middle of this plot was apparently as moist and 
loamy as under the other. It is evident that it would be im- 
practical to put paper over a whole field, even though it were 
not necessary to cultivate. Space must be left for drainage 
and for the men in harvesting. If it is true that the control 
of moisture and temperature are factors in checking what is 
known as wilt, paper mulch may be the remedy. 


The best and cheapest, method of applying the paper, so 
far as known, is by hand. After the land has been properly 
prepared for planting, a sled is dragged along the slightly 
raised line breaking lumps, smoothing the surface and bevel- 
ing the sides slightly. The paper, which comes in rolls of 
about 500 square feet each, is fastened at the end of the line 
by putting some soil on it. A man, aided by an adjustable 
handle which fits in both ends of the soil, backs along the 
line unrolling the paper. As the paper is unrolled a man on 
either side of the paper puts on enough soil with a hoe to keep 
the wind from tearing it until a small plow can throw a 
small amount of soil among both edges. Care should be taken, 
however, not to get too much soil on the paper and it some- 
times desirable to have a man follow the plow with a broom 
to sweep off any excess. There should be a gentle slope 
from the center of the line toward the edges of the paper in 
order that the water might run off quickly instead of standing 
in depressions between the plants. A crew of four experienced 
men can lay paper for three dollars an acre or less. This’ 
figure will be reduced somewhat when the paper is cut in 
300 foot lengths to fit the standard lines, instead of the 110 
to 170 foot lengths as at present, which necessitate an extra 
man in the laying crew to carry the rolls of paper from the 
field road toward the center of the line. 


An ideal paper mulch for pineapples should have the 
following qualities. It should be 300 feet long, at least 36 
inches wide for double lines, strong enough to withstand the 
weather for at least two years without shrinking or tearing 
and not rot out on the edges where it is necessary to put the 
soil to hold it in place. It should also be water-proof and of 
good insulating qualities to hold the heat and moicture around 
the roots. In order to determine the relative values of dif- 
ferent makes and qualities of paper for use in the production 
of pineapples, a comparative experiment was planted by the 
Hawaiian Pineapple Company on September 3, 1921, con- 
taining ten kinds of building, insulating and specially made 
papers. The papers being tested are all 36 inches wide but 
vary in length from 110 to 300 feet to the roll, in weight 
from 5 to 14 pounds per 100 square feet and range in cost 
from $40.00 to $244.00 per acre. A close check is being kept 
on these different papers to see how they stand the weather 
and careful records will be kept of the yields. At this early 


date it would appear that one of the cheaper papers will be the 
best adapted for pineapple culture. 


le 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—1 Sprague-Lowe Tomato Steamer in 
A-1 condition; 1 Galvanized Bucket Pea Convevor. lik > 
new. Low prices for either or both of these machines. 
Address 8S. C. Morris, 105 Liberty St., Brooklyn, N. Y. 


FOR SALE—One 600-Can Cooker, with 100-can 
cooler for No. 3 cans. Price reasonable. Address Box 
A-962, care The Canning Trade. 


FOR SALE—Cheap, new and used canning equipment and 
supplies of manufacturer discontinuing line. Sprague retorts 
and blancher. Pfaudler glass lined tanks, Ayars pea filler, Burt 
labeler, steam jacketed kettles, 30 gal.; Euclid hoists, Reeves 
transmission, belting, shafting, hanging crate conveyor with 
trolleys and hooks, platform trucks, ete. Shooks and fibre car- 
tons, all sizes, export boxes, No. 2 meat cans, 20-0z. milk cans. 
Address F. E. Knell, 3438 Dill Place, Ridgewood Station, Brook- 
lyn, N.Y. 


FOR SALE—1 Class B Wonder ‘Cooker for No 10 Cans. 
anteed to be in first class condition, Price reasonable. 
The St Michaels Packing Co, St. Michaels Md. 


Guar- 
Address 

FOR SALE— 2 Handle Soldering Machines made by Chas. 
Stecher Co., Round table type, for soldering handles onto the ends of 
— and rectangular can ends. 

1 Slayman Automatic Double Chain soldering foaten: for round 
cans No. 1’s to gallons. Never putin use. 4 Square and rectan- 
gular shaped can double seamers. 1 Bliss 5 gallon square can tester 
Photo No 3982. 1 Bliss 1 gallon and smaller square amt rectangular 
can Sem-Automatic Water Tester No. 1-K i 

Address St. Louis Tin & Sheet Metal Working Co., Sixth &« Clark 
Ave., St. Louis, Mo. te 


FOR SALE—Four Sprague Machines for brush- 
ing silks from corn. These are the large capacity auto- 
matic machines listing about $1,000.00 each. We offer 
same in good working order and will make the price 
reasonable. The Illinois Canning Company, Hoopston, 
Illinois. 


FOR SALE—At Sacrifice—Must be moved imme- 
diately: Steam Engine Electric generating sets of 40, 
3..5, 15, 10, 71% and 4 kilowatt capacity; anyone who 
has steam can make electricity by these sets. Also has 
several electric motors available. Standard Electric 
Machinery Co., 7 E. Hill St., Baltimore, Md. 


FOR SALE—1 Colossus Pea Grader, 1 Ayars Pea Filler, 
1 Plummer Pea Filler, 1 Ballard Pea Filler, 1 Monitor 12 ft. 
Blancher, 1 Monitor No, 4 Stringbean Grader, 1 Monitor Pea 
Washer, 1 Monitor Pea Grader, 1 Queen Anne Corn Cooker 
Filler, 1 Invincible Stringbean Cutter, 3 Sprague Model M. A. 
Corn Cutters, 1 Ne. 02 Boschert Power Cider Press. Address 
H. C. Hemingway & Co., Syracuse, N. Y. 


FOR SALE—tThree Peerless Corn one 
Address Oswego Preserving Co., Oswego, 


WANTED—One Pulp Filling Machine for No. 10 
cans, and one Sprague-Lowe Puly Machine. State con- 
dition and lowest cash price for immediate shipment. 
Address Box A-968, care The Canning Trade. 


FOR SALE — One Gammeter Multigraph, No. 4, 
complete with two cylinders and plenty of tvpe. Foun- 
tain attachment. In first-class condition. Low to quick 


buyer. Lot of shafting, pulleys, counter-shafts. Ad- 
dress Box A-964 care The Canning Trade. 
FOR SALE—1 Burt No. 2 Boxing Machine, new; 1 


Sprague-Lowe Gallon Pulp Filler, 3 Robins No. 1 Pulp Fillers, 
1 Merrill-Soule 6-Pocket Corn Cooker Filler, 1 Ayars Wash 
Box, 1 Monitor Bean Washer, 1 Skin and Core Pump, 2 
Sprague-Lowe Pulp Machines with Screens, 1 Worthington 
Pump 6x4x6, 1 Blackmer Rotary Pump, 3 Trabert Pumps, 7 
Open Process Kettles and Crates. All in good condition. Prices 
and complete description on request. Address Edward V, 
Stockham, Inc., Havre de Grace, Md. 


Machinery— Wanted 


WANTED—1000 5 wire bound Tomato Baskets new or used. 
F. Remeo & Co. Inc., 374 Washington St, New York. 


WANTED—Pineapple Corer and Double Pineapple Grater. State 
price, location, etc, Box No. A-963. care The C anning | Trade. 


- WANTED—Cypress or Oak Tank, about 250 to 
400 gallon capacity. In replying state height and diam- 
eter. D. Canale & Co., Memphis, Tenn. 


WANTED—For spot cash, one No. 10 continuous 
cooker. Address B. Kamen, 116 Market Place, Bal- 
timore, Md. 


FOR SALE—Tomato Plants 


FOR SALE — Fine, healthy, cultivated tomato 
plants, well rooted; will begin shipments May 10th. 
Five acres plants ready all the time when you require 
them during planting season. Varieties: Greater Bal- 
timore, Stone, Favorite, Red Rock, Bony Best, Chalk’s 
Early Jewel. Safe arrival guaranteed. Write or wire 
your requirements. Owensboro Plant & Seed Co., 
Owensboro, Ky. 


FOR SALE—Tomato Plants. Several different 
varieties, including Improved Stone and Delaware 
Beauty, for shipment after May 15th. If interested 
write us for prices. Colbert Brokerage Co., Preston, Md. 


WANTED—Copper steam kettle about 300 gallon. 
Address A. Weinfeld & Son, 262 S. Second Street, 
Philadelphia, Pa. 


WANTED — One Straight line Hoist, Either Harris or Hawkins 
make. Two Ayars Rotary Poeket Tomato Fillers for No. 2 and No. 
3Cans. One No.5 Huntley String Bean Groder. Give best prices 
and condition in first letter. Address Box—A 966 THE 
CANNING TRADE. 


For Sale—Factories 


FOR SALE— Fully equipped cannery in Michigan’s 
famous Fruit Belt. A bargain for quick sale. THIS IS 
INVESTIGATIG. Address Box A-965 THE CANNIG 
TRADE. 
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FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE—Canning factory, Federica, Del., on the Murder- 
kill River and new State highway Includes large factory build- 
ing and two large warehouses and all improved machinery in- 
stalled for the canning of tomatoes and pears. The plant is sit- 
uated in the best fruit belt of the State, and peas, corn, tomatoes, 
berries, apples and pears can be secured in large quantities fot 
the operation of the plant. This is the old established business 
canning the Blue Hens’ Chicken Brand. Also several cars No] 3 
and No. 10 Continental Sanitary Cans in Cases. J. S. Rey- 
nolds & Co., Frederica, Del. 


FOR SALE—Cannery located eight miles east of 
Milford, in a section famous for tomatoes and fruit 
growing. Capacity 10,000 cases No. 3 cans. Modern 
machinery, in good order. No reasonable offer refused. 
William R. Murphy, Milford, Del. 


For 


FOR SALE—Closing out business we have at attractive 
prices a large lot of Standard and Fancy tomato, corn, apples 
and pear labels. Also two canning factories—one at Gladys 
and one at Drawbridge. Dorchester County, Md. Also the fol- 
lowing office fixtures: Two typewriters, one stencil cutter, check 
perforator, an adding machine, multigraph, addressograph and 
a counting or bookkeeping machine. E. H. W. Harlan, Chair- 
man, Creditors Committee, Bel Air, Md. 


FOR SALE—About 45,000 solder hemmed caps 
for five-gallon tins at $3.50 a thousand. Address A. 
Weinfeld & Son, 262 S. Second St., Philadelphia, Pa. 


WANTED—Practically new canning plant needs 
Opetrator, with some capital, to develop. Owner will 
take stock to the extent of present value of plant. Ex- 


cellent territory. Write Ozark Chamber of Commerce, 
Ozark, Ala. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Position with Preserving and Canning Firm 
offering opportunity for advancement, as Assistant Foreman. 
College graduate; specialized in the manufacturing of fruit 
products; 24 years of age. Address Box B-967, care of The 
Canning Trade. 


WANTED—Foreman to install and operate small 
cannery for peach and tomato canning, etc. Give ex- 
perience and salary expected in first letter. I. T. Cox, 
Marston, N. C. 


Mty 16, 1922 


SITUATIONS WANTED 


WANTED—Position as superintendent or factory manager 
with can manufacturer. Ten years as factory superintendent of 
firms manufacturing 750,000 cans daily. Up-to-date on factory 
conditions, and solder saving machine of own invention. A-1 
reference. Box B-944 care The Canning Trade. 

WANTED—Position as Superintendent. 20 years’ ex- 
perience canning fruits and vegetables, Experienced in the 
manufacture of all grades of preserves, jams, jellies, tomato 
catsup, chile-sauce, mustard, vinegar, apple and grape prod- 
ucts. Experienced in standardization of operations and pro- 
duction costs. Middle aged. Open for position at once. Ad- 
dress Box B-945 care The Canning Trade. 


WANTED—Am open for a position with any responsible 
packer of baker beans, catsup, chili sauce and tomato products. 
I thoroughly understand the manufacture of these particular 
products, having held an executive positon tor the past five 


years with one of the largest packers in the U. S. Address 
Box B-952, care of The Canning Trade. 


WANTED—Manufacturing Food Chemist, 31, married, 9 
years’ experience canning, baking, confectionery, preserves, de- 
sires Permanent Responsible Position. New improved formulas 
for food products in tin and glass. Equip and manage labora- 
tory or plant. Work in present connection successfully com- 
pleted. Philadelphia district preferred. Address Box B-961, 
care of The Canning Trade. 


WANTED—Practical salesman, with managerial and ex- 
ecutive ability, desires position with up-to-date canning con- 
cern, Have had years experience supervising brokers and 
salesmen, covering the wholesale and retail grocery trade. 
Best of reference. Address Box B-959, care of The Canning 
Trade. 


| TIGHT AS SOLID WOOD 


With accurately machine-planed joints 


and rust-resisting ivon heops of correct 
size and spaced to insure a large factor of 
safety, a Caldwell Cypress Tank is vir- 
tually a solid piece of wood in rigidity 
and water-tightness. 


In addition tothe long life of the er- 
press— the logical tank wood since it 
gro sin water—Caldwell Tanks have 
the lasting qualities that can be built in 
only by long experienced tank builders. 


Sent for Catalog 
W. E. CALDWELL CO. 


Incorporated 
2300 Brooks St., Louisville, Ky. 


CANNING MACHINERY 


FRUITS- VEGETABLES: FISH -Etc. 


A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 


STRING BEAN CUTTERS, also cuts Okra, Peppers, Rhubarb 
PINEAPPLE MACHINERY,—Peelers, Corers, Sizers, Slicers 
CAN TESTERS, For all sizes up to five gallon cans 


Built by 


E. J. Lewis, 


OY 


Middleport, N. Y. 
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An Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
—— rete feeder, are so large that it is not unusual to hear pea 
‘anada and France 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


FOR BIG WORK 


There is a Cameron machine for each operation, re- 


gardless of the size of the can, be it snuff-box or 
wash-tub. 


Our 267 Automatic Double seamer attaches ends to 
vessels or containers up to 215” in diameter and 24” 
in height. 


Seams made by this machine in galvanized stock are 
tight and do not require soldering. 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave, 
Chicago, U.S.A. 
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CC 


CHISHOLM-SCOTT CO. 
Founder of the GREEN PEA 


VINER SYSTEM 


A Thirty Year Record of 
Satisfactory Accomplishment 


VINER FEEDERS 


( WHITE STYLE ) 
Solve the Viner feeding problem 
BUILT TO LAST 


UNDER CARRIER SEPARATOR 


An economic necessity 


71 E. State St., Columbus, 0. 


BEDFORD GAN COMPANY, Inc, 


Bedford, Va. 


CANS 


Friction Syrup Cans 


Sanitary'Cans and Closing Machines 


Packers Cans and Soldered Caps 


Write us for prices. 


Southern, Sales Office 


13 Emanuel Building Mobile, Alabama 


CAN PRICES— 


American Can Company 


January 1lith, 1922. 


American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. 0. b. ship- 


ping points, effective January 11th, subject to change without 
notice: 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


i THE AMERICAN CAN CO. 


May 16, 1922 


CANNED FOOD PRICES 


THE CANNING TRADE. 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: (t)Thos. J. Meehan & Co. 


(*)H. H. Taylor & Son. 


CANNED VEGETABLES 
ASPARAGUS*—(California) Bolte. 
No. 2% White Mammoth.. 4 ¢0 


“White, Large. 4 00 
Green, 


Green, 
White Small... ....... 

Gren “ 

Tips White ... 


BAKED BEANSt-No. 1, Plain.............. 80 
“1, In Sauoe........ 80 
2, In Sauce........ 120 
= “ 3, In Sauoe........ 150 
BKANSt—No.2 String, Standard Green 
“ Cut White 1 06 
= “ 2 Stringless, Std............ 110 
10, “ 5 00 
a “ 2, White Wax Standard 1 00 
2, Limas, Extra............ ...... 
“  Standards..... ...... 
2, Red Kidney, Stand... 1 10 
BEETSt —No. 8, Small, Whole............ 1 60 
“ 2, Standard,” i 


2, Std. Evar., f.o.b. Balto. 90 
Evgr.,f.o.b.Co... 80 


“ gtd. Shoepegf.o.b.Co 90 
§td.Shoepegf.o.b.Balto. 95 
 Ex.8td.Shoepegf.o.b.Co. 1 05 
“Fey Shoepeg f.o.b.co. 

gtd. Maine Style Balto 


90 


“ Ex. Std. Maine Style... 1 05 
“ Ext. Std. Style f.o.b. Bal. 1 15 
7 “ Extra f.o.b. Countv...... 115 
“Extra Std. Western........ ...... 
“Standard Western......... ...... 
HOMINYIANO. 8. . Out 
8, Standard, Split....... 90 
10 3 00 
MIXED ETA-} No. 2-12 Kinds..... 1 05 
BLES “10 : 06 
AND } No. 2, Standard............ 69 
PEAS! 2s—No. 1, Sieve......f o b factory 
No.1, EJ Stds. No,4Sieve 75 


(t)Jos. Zoller & Co., Ine. 


(§)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 
CANNED VEGETABLE PRICES—Continued. 


Balte. 

SUCCOTASH!—No. 2, Green Beans...... 2 00 
“With Dry Beans 1 25 

Out 

New York 


SWEET POTATOES{-No. 2, Standard 


No. 3 Std.f.o.b.Balto 1 25 


> “Std. f.0.b.Co. 1:15 
98ta.f.o.b 80 


10, Std.f.o.b.Co. 4 00 


TOMATOES!-No. 10, Fancy, f.o.b. Bal. Ou 


Jersey, “ Fac’y ...... 
Stand., Balto 4 65 
Stand. “ Oo... 4 50 


“3, Sani. 5% in. cana 1 45 
Jersey, f.0.b. Co. Out 
Ex. Std., “ Balto. 1 60 


Stand., i Co... 1 50 
2, Stand., 1 065 
Seconds, “ Balto. ...... 
“ 1, Stand, “ 
Cal. 10s... 
TOMATO PULPI-No. 10, Standard. 
CANNED FRUITS 
APPLES—No. 10, Me. 5 75 


APRICOTS—No. 2%, Cala Choice... 2 85 
BLACKBERRIES§—No. 2, Standard... 1 25 


BLUEBERRIES—No. 10, Maine. 


* 10, 
3, 
2 Preserved... 1 50 
2, In Syrup.... 1 


9 50 


2, Maine............ 
CHERRIES{—No. 2, Seconds, Red........ 150 
White...... Out 
“ Red “ Stand Water........ 
Ex. Preserved...... 2 40 
Red Pitted............ Out 
“ Red ‘ 10,8our 00... 
2 85 


GOOSEBERRIES$—No. 2, Btand.. 1 60 


10, 


PEACHES*—No. 2%, Cal. Stand. L.C.. 2 65 


“ Choice™ ... 2 90 
PEACHESt—No. 1, Ex. Sliced Yellow 1 60 
“  28tandard White... Out 

bs Seconds, White ..... Out 

No. 8, Standards, White. 2 00 

= = Yellow 2 25 

White.. 2 50 


“ Seconds in Water....... ... 


N. Y. 


CANNED FRUIT PRICES—Continued. 


Balt. N.Y 
PEARSt—No. 8, Standards in Water....175 17 
2% 2% 
Ex. 50 2 50 
PINE- No. 2, Bahama Sliced Extra Out Out 
APPLE*- “ 135 
“ Sliced“ Std. Out 195 


“Grated 


2h, Hawaii Sliced Extra 3 20 400 
: Stand 2 95 


“  Extra2650 275 
“Stand 2 25 
 @rated Extra 225 175 
10, 
*10, Shredded Syrup........ Out 
“a ‘10, Crushed Extra......... 
Eastern Pie Water... Out... 
10, Porto Rioo.............. Out 
RASPBERRIES§—No 2, Black Water. 175 1 75 
= “10, water 
STRAW- No. 2, Ex. soma come out 
BERRIES§— “ ed Out 
“4 Extra Preserved Out 
by Standard Out 
“1, Extra Preserved..... Out 
“1, Preserved Out 
Std 2%s 
“10, Standard Water......750 14 00 
CANNED FISH 
HERRING ROE*—No. 2, Standard... 
LOBSTER*—(-Ib. Flats, case 4doz. 32 00 


OYSTERS§— 5-02. Standards 


% -Ib Flats, 8 doz......... 


“Flat 


%, 
Cohoe, Tall........ 
“4 
“ 
“1, Pink, Tall 


200 
SARDINES—Domestic per case 
F. O. B. Eastport, Me., 1920 pack 


2 65 


M4 tomato key... 


carton.. 

mustard keyless. 
mustard keyless. 
California, per cse. 
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4 00 125 
10 
“Green, 1 40 
85 
Out Out 
4 60 
475 
Our 
Out 155 
116 
125 
1 10 
110 
110 
5 & 
Out 
Out 
Out Out 
Out 
116 Out a 
Out Out 
Out 275 
13 
95 Out 
Out 2 10 6-02. Out 
Out Out SALMON* “ 1, Red Alaska, Tall...... 3 35 
Out Chums, Talls............105 115 
Out Medium Red, Talls... ...... 150 
2 10 SHRIMPi—No. 1%, Wet or Drv............ 
1 80 Out 
1 60 1 90 
2 00 
“ Fancy Petit Pois.........125 125 Selected, Yellow.....350 3650 
Standard “  Seeonds, White.....160 .... " 
SPINACH!—No. 2, Standard................. 1 60 PEARSt—No. 2, Seconds in Water....... ...... “ 
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A SERMONETTE FOR CANNERS 


“Waste”’ 
No. 12 


T MAY not be doubted that the amount of money 
If each year uselessly and therefore wastefully spent 
for advertising would total impressiye hundreds 

of thousands of dollars. Very little of this tremendous 
wastage may be laid at the doors of American canners, 
for the American canner isn’t an advertiser. And yet, 
since no business could possibly continue without ad- 
vertising, the American canner is an advertiser, and 
an extensive advertiser at that. The canner does not 
appear in the public prints, but the ramifications of 
advertising are not restricted to newspaper and maga- 
zine media, nor to outdoor advertising through the 
media of posters and of painted boards, nor to the 
advertisements which appear in street. cars. These 
several forms of advertising are what is called 
“straight” advertising, bought and paid for at “space” 
rates. Much of this kind of advertising is indeed an 
utter waste, and all because the simple and easily com- 
prehended counsels of advertising are not respected. 


What is advertising and what are the ends sought of 
advertising? Reduced to its simplest terms an ad- 
vertisement is a message—a message to whomsoever 
you would address it. The “national” advertiser ad- 
dresses his message to the people of the nation, and 
the local advertiser to the people of a restricted com- 
munity, a town, a city or a state. 


What is the purpose of advertising? Let any 
child make answer. The purpose of advertising is to 
obtain attention to oneself in order that one’s advant- 
age may be promoted. Advertising primarily seeks 
the advantage of the advertiser, and, secondarily, an 
advantage, a convenience or a comfort for the person 
or persons to whom the advertising—the message—is 
addressed. Shall advertising go before distribution, 
or shall it be made to assist in the processes of distri- 
bution, or shall it follow distribution? Let any child 
answer. Of course, advertising may not go before dis- 
tribution. It may, however, assist in the processes of 
distribution. But advertising is most profitably em- 


ployed when used to extend or increase distribution 
already secured. 

And what of the advertising message itself? It 
is always desirable that it shall be brief, and so plain- 
ly repeated that everybody may understand it. Speak- 
ing of his own advertising experience a prominent can- 
ner for whom advertising has wrought very miracles, 
says: “Our educational advertising of has 
been continuous for more than twenty-three years. We 
have not aimed for advertisements that were brilliant 
in conception; rather we have favored plain, under- 
standable statements which always carried answers to 
the consumer’s questions.” During perhaps the great- 
er part of twenty-three years we have followed that 
campaign of advertising with close attention. It has 
helped form and fashion one of the greatest canned 
foods businesses in the world. We are reminded that 
the campaign began twenty-three years ago, during 
which relatively brief period a once small and obscure 
house has risen to a position of eminence and distinc- 
tion, has become indeed one of the greatest houses of 
the trade. It is one of the most distinguished suc- 
cesses that the canning industry may boast. 

During the same period of twenty-three years 
there were other campaigns of advertising conducted 
by canners. For the most part they were utter fail- 
ures. How true it is that “fools rush in where angels 
fear to tread.” The reason for the failure of these 
other campaigns of canners would not be far to seek. 
Perhaps the message these luckless adventures in ad- 
vertising sent to the people was lacking in clearness, 
perhaps it was lacking in sincerity. Perhaps it wasn’t 
a plain understandable message, perhaps it contained 
no answer to the questions the people would ask. In- 
sincere advertising is predoomed to failure; success is 
impossible to it. But whoever will follow the example 


set by the canner whose twenty-three years of adver- 
tising has wrought what is probably the most out- 
standing success in the history of American canning 
may hope for the same or relatively the same measure 
of success. 
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SAVING TIME 


With the big season’s business immediately ahead the canner will appreciate every opportunity 
to devote his entire time to intensive production of high quality products. 

The factor of sanitary cleaniness throughout the canning run which ordinarily occupies so much 
time and anxiety - - involving as it does the possibility of profit losses through preventable spoilage 
and wastes - - is so dependably cared for through the use of 


Sanitary 
Cleaner and Cleanse’ 


that thousands of canners are finding more time to give to other phases 


~~ ‘Indian in of quality production. 
elrcle 


This pure, snow-white, inorganic cleaner purifies, sweetens, deodorizes, 
and cleans clean. 


It cleans so easily and quickly, rinses so freely, and isso harmless to 
the hands, that it provides a distinctive, safe, sanitary cleanliness as effi- 
cient as it is dependable and economical. 


“ines Order from your supply house. 
The J. B. Ford Co. Sole Mnfrs. Wyandotte, Mich. 


85 


“FAMOUS THE WORLD OVER” 


Machines 


For Sanitary Cans 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


Chas. M. Ams, Pres. 


CHICAGO OFFICE: MAIN OFFICE: ROCHESTER (N. Y.) OFFICE: 
20 E. Jackson Boulevard 101 Park Ave., New York City 705 Commerce Bldg. 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. JUDGE Manager and Editor 
Baltimore and einanes Sts., Baltimore, Md. 
Telephone Plaza 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year. 


TERMS OF SUBSCRIPTION. 


Payable in eivenen, on receipt of bill. Sample copy free. 


Canada, $4.00 
Foreign $5.00 


Extra copies, when on 10 
ADVERTISING RaTEs—According to space and location. 
Make all Drafts or Money Orders payable to THE CANNING 
TRADE Co. 
Address all communications to THE OaNNING TRADE, Balti- 
more, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE. Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, MAY 15, 1922 


EDITORIAL JOTTINGS 


An Apology and Explanation—In our issue of March 20th, 
in commenting upon the baneful effects of unscrupulous brok- 
ers upon. the canned food market, and upon all canners, we 
‘quoted the circular letter of the firm of Albert W. Sisk & Son, 
of Preston, Md., in a way that seemed to class them in that 
category. In a previous issue we explained that such was not 
our intention, and we want to repeat that we have known the 
brokerage house of Albert W. Sisk & Sen for many years, and 
in our opinion there is none that stands higher, both with sell- 
ers and buyers, than this firm. 

We find upon investigation that we made an error in 
quoting from their circular to illustrate the point we were try- 
ing to make, for the reason they were not guilty of bearing 
the market, but were doing their utmost to sustain and 
stabilize it. 

Our apology is, therefore, due them for this injustice which 
was done them, and we urgently ask that any association or 
trade paper that published our article of March 20th will do 
us the favor to give this apology like publicity. 


Timely Advice of the Right Sort.—Birmingham, 
Ala., May 10.—‘‘Use printers’ ink—advertise liber- 
ally, but judiciously,’’ Gov. W. P, G. Harding, of the 
Federal Reserve Board, advised business men of the 
South here today in attendance at the meeting of the 
Southern Wholesale Dry Goods Association. 

After predicting a bright future for the business 
of the nation and praising the recovery thus far 
from the effects of the war, Harding said: 

“Remember that this country of ours has never 
failed to demonstrate its tremendous recuperative 
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powers, and that the processes of production, distri- 
bution and consumption will continue as long as 
humanity endures. 

“Let the merchants exercise their functions as 
distributors. If business is dull, send out your travel- 
ing men; use printers’ ink—advertise liberally, but 
judiciously—and the business that you thus create 
for yourselves will stimulate production, and by re- 
ducing the number of employed will add to the pur- 
chasing power of your customers.”’ 


The above is taken from our daily papers. Men who ad- 
vertise are usually progressive, hustling, wide-awake business 
men; those who do not advertise, but believe that they have 
to make personal effort to advance their business, take offense 
when told how or when they should advertise. And yet they 
are the very ones that need it. 

During the war some men spent money to advertise for 
the first time in their lives. Why? Because money was plenti- 
ful, came easy and went easy, but they did not advertise be- 
cause they thought their business needed it. Then business 
did not need it. It does need it now—and now they cannot be 
induced to advertise. They think they cannot afford to ad- 
vertise! Because money is scarce now! And so are orders! 
There are hundreds of canners who would buy this season if 
they were approached rightly and prepared by a well-directed 
advertising campaign, but who will not buy because of the 
lack of this judicious advertising at the time when it can do 
the most good, The time to advertise is when business is dull, 
draggy, and orders lacking. Yet the average American busi- 
ness man advertises most when he is busiest. They have the 
cart before the horse. 

And before we get off this very important subject, let us 
kill for all time the heresy of ‘‘checking advertising results.” 
There are a whole lot of men fooling themselves and making 
themselves unhappy in this bound-to-be disappointing pastime. 
Everyone of us is consciously or unconsciously affected by ad- 
vertising. We buy things because we have learned of them 
through advertising. But which one of us has ever told the 
seller that we are buying it “because we saw it advertised’’? 
We do that only if we happen to write a letter, ordering it, and 
not always then. Never otherwise. Suppose John Wana- 
maker gauged his expenditures for advertising upon the num- 
ber of people who said “I saw the ad.?’’ Or, suppose Campbell 
based his advertising appropriation upon the number he was 
able to “check up” as having seen his ads.? Each of these 
men spend several million dollars a year advertising their 
business. but if they “‘checked up results,” as do the wise(?) 
men we refer to, they would stop advertising at once. 

As Mr. Harding says, judicious advertising is badly needed 
right now in all business, and by ‘judicious’ he means well- 
placed, proper advertising—-that which tells its whole story 
direct to the class who can be induced to buy, Such advertis- 
ing never fails to pay, is never an expense, but is always the 
cheapest and most effective method of sales promotion. 

But, again, too often such advertising is not given propcr 
credit by the advertiser. He either has too much faith in it. 
expects too much, or has no faith at all. He will send out a 
salesman who may visit a hundred or so prospects in a week 
and return emptyhanded, but he does not blame the salesman. 
And similarly he will insert a poorly worded ad., telling only 
part of his story, but if it returns emptyhanded, he feels ag- 
grieved. If he treated this best of salesmen fairly, he would 
make him large enough to be seen, convey through him all the 
best sales: arguments he knows—brief, but complete informa- 
tion—and then place him in the medium that has access. 
through confidence and esteem, to all possible buyers, and if 
he did this the advertiser could not possibly be disappointed. 

As an example: Do you think a man having a machine 
or supply of general use in the canning or allied industries 
could describe that machine or supply in an advertisement in 
The Canning Trade, which is read by the vast majority of can- 
ners in every State of this country and Canada, and not re- 
ceive many inquiries and orders for it? It would be ridiculous 
to suppose that such an advertisement would not pay. It 
could not help but pay, because the machine or supply is a 
thing needed in this industry, and the advertiser has chosen 
the direct road to all possible users—the journal they all read 
That is what is meant by judicious advertising. 

The time for wild-cat advertising, the simple throwing 
around of much money, indiscriminately, has passed, but be- 
fore business can possibly get back into full swing all business 
will have to resort to judicious advertising. It is the crying 
need of the hour. Mr, Harding is right. 


The American Sugar Refinery Company has been ordered 
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to dissolve by the Supreme Court. Water mixed with sugar 
may dissolve, but not take away its saccharine nature—nor 


even remove its stickiness. Henceforth it will be the Syrup 
Trust. 


As John Handshaker might have said. “If the sugar lose 
its sweetness, wherefore shall we be sugar-coated (Keits, we 
believe), which we need so badly this week—hey, reader?” 


This world is a good old place after all, and this country 
the best of ’em all, despite floods and freezes, lost crops, faint- 
hearted buyers and other tribulations, for canners know that 
the people must eat, and in eating must consume largely of 
canned foods. And the fact that all old packs will have van- 
ished before the new packs arrive should hearten even those 
suffering with weak knees. This industry has gone down 
through the valley of depression, and is now mounting rapidly 
into popular favor, freed of the old superstitions and prejudices, 
and the merits and intrinsic value of its goods are being 
sounded by our leading journals, where before they had only 
slurs to throw at the goods. All business is on the mend, and 
canned foods promise greater than any of them. And within 
the confines of the business itself many old, vicious customs 
have been abandoned, and canned foods dealings and dealers 
are upon a very much higher plane. It could be a whole lot 


worse, and will be a whole lot better. . 


CANNING MACHINERY 


FRUITS- VEGETABLES: FISH -Etc. 
A.K.ROBINS & CO. BALTIMORE, MD. 


WRITE FOR CATALOGUE 
J. T. DOWLING 
fl PATENT ATTORNEY 
[ 631 MUNSEY BUILDING fl 
BALTIMORE, MD. 


SECOND NATIONAL BANK BUILDING, WASHINGTON, D. C. 


S.E. COMSTOCK & CO. 
Canners 
Newark, - - New York 


Writes: 


“We approve very heartily 
of what you are trying to do, 
and assure you that we con- 
sider it not only a pleasure, 
but, from a selfish point of 
view, good business to try 
and spread the work”. 


WHEELER SERVICE BUREAU 


280 Broadway, - - New York 
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SPANISH BUYER WANTS CANNED FOODS. 
AMERICAN CHAMBER OF COMMERCE IN SPAIN 


Barcelona, Rambla de los Estudios,g. 
April 4th, 1922. 
Mr. C. D. Snow, Manager, 
Foreign Commerce Department, 
Chamber of Commerce of the U, S. of A. 
Mills Building, 
Washington, D. C. 


Dear Mr. Snow: 


Mr. Francisco Moret, Calie Muntaner 31, Bar- 
celona, has advised us that he wishes to be put into touch 
with American exporters of canned goods. Anything that you 
may kindly do to have Mr. Moret’s name brought to the 
attention of the proper parties will be sincerely appreciated 
by us. They should write to him direct, for the purpose of 
saving time. 


Thanking you im advance for your kind co- 
operation, we remain, 


Yours very truly, 
American Chamber of Commerce in Spain. 


H. POWERS, 
Secretary. 
MYRON H. SHAW fickles 
Broker & Manufacturers’ Agent cider 
604 STATE-LAKE BUILDING Tomato Products 
Chicago, Ill. Sauer Kraut 
$ Phone Randolph 2033 Cooperage 


as a saving in their insurance cost or 
the year 1921. 


$488,631.15 


REFUNDED TO CANNERS 


Place Your requirements with 


AT 


WARNER INTER-INSURANCE BUREAU 


and share in the average annual saving 
of $6.50 per thousand of insurance, 


which has been the actual experience 


of Canners cooperating over a long 


period of years. 
Write 
LANSING B. WARNER, Inc. 


155°E. Superior St., 
CHICAGO, ILLINOIS 
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Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Bosten Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMOR MD 


BETTER SEALING 


For 
BETTER BOXES 


“Seal” Brand silicate of 
soda will seal any grade of 
corrugated or fibre shipping 
case so that it will stay sealed. 


Let Us Send You A Sample. 
Philadelphia Quartz Company 


“Silicate of Soda in all of its Various Forms’’. 


121 South Third st., Philadelphia, Pa. 


A. L. BERNARDIN DEAD 


President of the Bernardin Bottle Cap Co., Evansville, Ind., 
Died Friday, April 28, 1922. 


Alfred L. Bernardin, well known throughout the industry, 
is dead. He was algo one of his State’s big men. The Evans- 
ville Courier said of him: 

“The funeral of Alfred L. Bernardin, age 42 years, New- 
burg Road, president of the Bernardin Bottle Cap Company, 
who died at 10:15 o’clock Friday morning at the St. Mary’s 
Hospital, will be held at 10 o’clock Monday morning from the 
home and at 10:30 o’clock from the Assumption Catholic 
Church, with, burial in St. Joseph Cemetery, 

“Spinal meningitis caused his death. Mr. Bernardin be- 
came ill a week ago Wednesday. His condition became acute 
and he was taken to the hospital on Monday. Plans for an 
operation for sinus trouble were abandoned when spinal menin- 
gitis developed. 

“Mr. Bernardin was one of Reduce most influential 
business men. At the time of his death he was president of 
the Bernardin Bottle Cap Company, which he owned with his 
sister, Miss Emma Bernardin; was president of the Bernardin 
Realty Company, and a director of the National City Bank. 

“Mr. Bernardin was born October 10, 1879, in Evansville, 
During his early life he began experiments with machinery, 
which later culminated in the invention of many labor-saving 
devices. 

“After he graduated from the Evansville schools, he went 
to the Fordham University, in New York City; Notre Dame, 
Greencastle, and the Christian Brothers’ College, in St. Louis. 
He received an A. B. degree from the latter college in 1960. 

“In 1902 Mr. Bernardin took a post-graduate course in 
Leland Stanford University, in California, for a degree in me- 
chanical engineering... 

“He married Miss Mary C. McNalley at Chillicothe, Mo.. 
in September, 1905. 

“After Mr. Bernardin returned to Evansville he entered 
the employ of his father, who had established the Bernardin 
Bottle Cap Company in 1885, 

“While with the firm his friends describe him as always 
puttering with machinery, improving certain parts and invent- 
ing new bottle caps. 

“Friends declare that Mr. Bernardin was never satisfied 
unless he had on old clothes and was able to work in his old 
laboratory. 

“Mr. oe ne a patent on a new bottle cap less 
than six months a 

“At the rey of his father, six years ago, the stock of 
the firm was taken over by Mr. Bernardin and his sister, and 
Mr. Bernardin became president of the firm. 

“Mr, Bernardin built around him a most efficient organiza- 
tion which will be able to take over the management of the 
factory without a hitch, and to slowly take on Mr. Bernardin’s 
duties. 

“During the war the Bernardin Company grew with sur- 
prising rapidity. Mr. Bernardin, seeing the need for a large 
supply of cans to place goods in for the troops abroad, imme- 
diately built a can factory to accommodate the demands. 

‘““Mr. Bernardin held a high position in the social worlc, 
being a member of the Country Club, the Knights of Columbus 
and the Elks’ Club. 

“Mr. Bernardin is survived by his widow, two sons (Alfred, 
Jr., and Guerrin), two daughters (Kathleen and Ernestine) 
and his sister.’ 

PROPOSED EXPRESS CLASS RATES BETWEEN UNITED 
STATES AND CANADA - 

By schedules filed to become effective January 1, 1922, 
the Americacn Railway Express Company proposes new class 
rates applicable on express traffic between all express stations 
in the United States and all points in Canada. Upon protests 
of numerous shippers of fish, operations of these schedules 
was suspended until May 1, 1922. 

The proposed new rates would apply on all express traf- 
fic between the United States and Canada for which specific 
commodity rates are not provided. 

The protests mentioned were submitted February 23, 1922, 
to the Interstate Commerce Commission and at a session of 
the Commission held at its office in Washington, D. C., on the 
17th day of March 1922, it vacated and set aside as of April 20, 
1922, the suspension of the operation of the new class rates. 

The Commission found that the class rates proposed by the 
American Railway Express Company for application to traffic 
between points in the United States and points in Canada were 
justified in so far as they affect the charges or divisions accru- 
ing for that part of the transportation between points in the 
United States and international boundary. 
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Leonard’s 


The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


oo 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS - - BALTIMORE, MD. 


coe 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANNERS’ SEEDS 


WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 


; 
Canning and Pickling Trade : 
With our Stock Seed Farms at Grass Lake, Mich., our growing stations : 


ete ee 


scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 
minimum cost, 

CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 


SHIPPING STATIONS: DETROIT, MICH., AND CAMBRIDGE, N, Y. 


oo 
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IT IS MORE NECESSARY 
THAN EVER TO 


KNOW HOW TO PACK 


FOODS not only rightly but SAFELY 
GET A COPY OF 
“A COMPLETE COURSE IN 
CANNING” 


PRICE $5.00 


There is no other book tells you how to Can !! 


THE CANNING TRADE 
BALTIMORE, MD. 


LIVINGSTON 
SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPPED WITH THESE 

WASHERS 


We are now making a corrugated 
Drum for our Washers, for hand 
peeled tomatoes, guaranteed not to 
cut skin of solid tomatoes. 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
through this Washer show that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well asthe grit, and at the same time not injuring the healthy, 
clean meat of the tomato. You owe it to yourself to 
investigate. Write us today. Now. 


SUPERIOR BOILER WORKS 


Marion, Indiana 


Eastern Agents Central Agents 


S. 0. RANDALL’S SON F. H. LANGSENKAMP 
BALTIMORE, MD. INDIANAPOLIS 


Complete Course =& 
. 
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WHERE BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 
BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable fruit. 


Ayars Machine Co., Salem J. 
A. Robins & Co., Baltimore. 
pressure. ‘See Pumps. 


BOILERS AND ENGINES, steam. 


Hl. W. Caldwell & Sons Co., Chicago. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Baltimore. 

Superior Boiler Works, Marion, Ind. 

Louis A. Tarr, Inc., Baltimore, Md. 

Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Box Co., Baltimore. 
D. Dreyer & Co., Baltimore. 
ane corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
ear, 
BROKERS. 
Cc. L. Jones & Co, Chicago. 
Myron H. Shaw, Chicago. 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 
Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNERS, oil gas, gasoline, etc. 
A, K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling "Hlachines. 
CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, Sew York City. 
E. W. Bliss Co., Brooklyn, N i ee 
Cameron Can Mehy. Co., Chicago. 
John R. Mitchell Co., Baltimore. 
Seattle-Astoria Iron Works, Seattle, Wash. 
McDonald Machine Co., Chicago. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES, 


avese Machine Co., Salem, N. J. 
Robins & Co., Baltimore. 
Sineiair- Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Openers. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

WwW, Boyer & Co., Baltimore. 
Continental Can Co., Syracuse, N. ¥ 
Fidelity Can Co., Baltimore. 
Heekin Can Co., Cincinnati, oO. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 


Virginia Can Co., Roanoke, Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
ares Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 


pos Machines, colderless. See Closing 
Machir 


nes, 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyers, gravity. 
H. W. Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


OLEANING & GRADING MACHINERY, 
Peas, bean, seed, etc. 
rag | Mfg. Co., Silver Creek, N. Y. 
K. Robins & Co., Baltimore. 
Sinclair, Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 
CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy Co., "Chicane, Til. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 


Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


& CARRIERS, canners. 


W. Caldwell Chicago. 
G Porte Mat & M La Porte, Ind 
A. K. Robins & Co., ore. 


COOKERS, continuous agitating. 
Ayars Machine Co., Salem, N. J. 
Cookers’ retors. See Kettles, process. 
Cookers a Fillers, corn, See Corn Cooker- 
Coolers, vegetable and frujt canners. 


COPPER COILS for tanks, 


F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, 
Chickasaw Cooperage Co., noe. Tenn. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, oO. 

A. K. Robins & Co., Baltimore. 

CORN CUTTERS. 

A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, O. 

CORN SHAKERS (in the car). 

Ayars Machine Co.. Salem. N *. 


CORN HUSKERS and SILKEBS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral 

Peerless Husker Co., Buffalo, N. Y. 
om? Mixers and Agitators. See Corn Cooker. 
llers. 

CORRUGATED PAPER PRODUCTS. 

(Boxes, Botile Wrappers, etc.) 
Hinde & Dauch Paper Co., ogee 
Stecher Litho. Co. Rochester, N. 

U. S. Ptg. & Litho. Co., Norwood, Yonio. 
Counters. See Can Counters. 


Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 


A. K. Robius & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons Co., Baltimore 
A. K. Robins & Cw., Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 

H. W. Caldwell & Son Co., Chicago. 

Double-Seaming Machines. See Closing Mchs 
DRYERS, drying machinery. 

Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 


Enameled-lined kettles. See Tanks, glass 
lined. 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
Farming Machinery. 
Fertilizers, 
FIBRE CONTAINERS fer foed (not her 
metically sealed). 
American Can Co.. New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxbeard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, — 
Huntley Mfg. Co., Silver Creek, 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Filling Machine, syrup. 

chines. 


FINISHING MACHINES, catsup, etc. 


Langsenkamp, Indianapolis. 
Robins Co., Baltimore. 
Sinciain Seott Co., Baltimore. 


Food Choppers. See 
Friction Top Cans 
Cleaning = Grading 


fruit Graders. Bee 
Mehy., fruit. 

Fruit Parers. See Paring Machines. 

FRUIT PITTERS and page 
Huntley Mfg. Co., Silver Creek, 
Fruit Presses. See Cider Makers’ 
Gasoline Firepots. See Cannery Supplies. 
Gauges. pressure. time, etc. See Power Plant 


ODD Men 


See Syruping Ma- 
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WHERE TO BUY—Continued 


GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS fer Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
GLUE, for sealing fibre boxes. 
Philadelphia Quartz Co., 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’ 4 | Mchy. 
Gravity Carriers. See Carriers and Con- 
veyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Syrupers, Brines, etc.) 
Taylor Instrument Cos., Rochester, N. Y. 
HYGRODEIKS. 
Taylor Instrument Cos., Rochester, N. Y. 
Ink, can stamping. See Stencils 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
f. H. Langsenkamp, Indianapolis, Ind. 


Sars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, ym er jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess. 
Ayars Machine Co., Salem, N. J. 
Edw. Renneburg Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneo 
A. Robins. & Co., Baltimore. 


LABEL Manufacturers. 
Calvert Lithograph Co., Detroit. 
H. Gamse & Co., Baltimore. 
hk. J. Kittredge Co., Chicago. 
Simpson & Doeller Co., 
Stecher Litho. Co., Rochester, N a 
U. S., Printing & Litho. Co.,’ Norwood, Ohio. 


LABELING MACHINES, can 
The Fred. H. Knapp Co., dwell N. Y. 
LABORATORIES for analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. ‘See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 

and Containers. See Fibre Con- 
a 

Paring ‘Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 
The Fred. H. Knapp Co., Yonkers, N. Y. 


PEA and BEAN SEED. 
Leonard Seed Co., Chicago. 
J.B Rice Seed ; Cambridge, N. ¥. 


Bogers Bros 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. ¥. 

A. K, Robins & Co., Baltimore. 


Pea Harvesters. See Farming Machinery. 


Pea Hullers and Vin 
Chisholm Scott Co., Columbus, oO. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feed 
Chisholm Scott Co, Columbus, oO. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continueus, 
Ayars Machine Co., Salem, N. 
A. K. Robins & Co., Baltimore. 
woes Sheet Metal. See Sieves and 
creen 
Picking Boxes. Baskets, etc. See Basket: 
—_— Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Beene. 

POWER PLANT EQUIPMENT. 

H. W. Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
uipment. 
PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 

PULP MACHINERY. 

+8 H. Langsenkamp, Indianapolis. 
K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 
PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See Kettles, process. 

PYROMETERS. 

Taylor Instrument Cos., Rochester, N. Y. 

REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See atten process. 

Rubber Stamps. See Stencils. 
(syrup testers). 
Supplies. 

SALT, canners. 

Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 

Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 

Sanitary —— top) cans. See Cans. 

Sardine Knives and Scissors. See Knives. 


Cannery 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem 
Huntley Mfg. Co., Silver Morea 
Edw. Renneburg Sons Co., 
A. K. Robins & Co., Bal timore. 
Secalding and Picking Baskets. 
Scrap Bailing Press. 
Serew Caps, bottle. See C =. 
Sealing Machines, bottle. See a, Mchy. 
Sealing Machines, sanitary cans. See Closing 

Machines. 

SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicag ‘0. 
J. B. Rice Seed Co., Cambridge, Nz. 
Rogers Bros., Chicago. 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


See Baskets. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 

fr fruit and vegetable. Ay “Corers and 

SILICA “OF SODA, for parting bones. 
Philadelphia Quartz Co., Philadelphia. 

SOLDER. 

Sorters, pea. See Cleaning & Grading Mchy. 

SPEED REGULATING DEVICES (for Ma- 

chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N.Y. 


STAMPERS AND MARKERS, 


Ams Machine Co., Max, New Yors City. 

Steam Cookers, continuous. See Cookers 

Steam Jacketed Kettles. See Ketties. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 


STENCILS, marking pets and brushes, brass 
checks, rubber and steel type, burning 


brands, etc, 
A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, Ohio. 
re % | Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 


snag. engine room, line sbaft, etc. See 
ower Plant Equipment. 
Supply a and General Agents. Sve Gen 


eral Agents. 
Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., “em 2 Ohio. 
Peerless Husker Co., Buffalo, 4 
A. K. Robins & Co., Baltimore. 


‘Tables, picking. See Pea Canners’ Mchy. 


METAL. 
H. Lan Indiana 
d. 
TANKS, lined stee' 
F. H. Langsenkamp, Ind. 


TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 


THERMOMETERS Index and Recording, angle 
or Straight. 
Taylor Instrument Cos.. Rochester. N. Y. 


Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. o San Jose, Cal 
Ayars Machine Co., Salem 

Huntley Mfg. Co., Silver een. N. Y. 

K. Robins & Co.. Baltimore 
a Boiler Works, Marion, Ind. 
Tomato Seed. See Seeds. 


TOMATO WASHERBs. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co.. Baltimore. 

Superior Boiler Works, Marion, Ind. 
Transmission Machinery. See Power Plant 


Equipment. 
Trucks, Platform, etc. See Factory pe 
‘See Glass Bottles, ete 


Tumblers, glass. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed Reg- 


ulators. 
VALVES. 


H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders 


WASHEBS, can and Jar. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. Mchy. 

Wire Bound Boxes. See B 

Wire Scalding Baskets. ay Baskets 

Wrappers, paper. See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labelling Mchs, 


WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich. 


THE CANNING TRADE 
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